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GENERAL INFORMATION ABOUT UHBAB JOURNAL

Our journal is a refereed and internationally indexed journal. Each paper is evaluated by
two referees who are field experts. The articles not reported as “issuable” positively by two
field referees aren’t published in our journal. None of the author(s) can lay a claim on our
journal in this case.

Author(s) cannot make a demand for the journal’s procedure concerning the academicians
in journal’s referee board and other boards and other authorities. Even if so, they aren’t
given any information, system process cannot be changed. All kinds of information about
our journal can be obtained from the website of the journal www.uhbabdergisi.com.tr

Our journal publishes four times a year, all articles in the relevant volume of journal are
uploaded to the web system of the journal in one volume on the last day of the months
“March — June — September - December”. All readers can download the articles from the
journal’s web system and the relevant paper “article” can be used on condition that our
journal is given reference. Readers can reach to all volumes of our journal for free.

All articles published in our journal are assured with certificate of quality (ISO 18001-OH-
0090-13001706 / ISO 14001-EM-0090-13001706 / ISO 9001-QM-0090-13001706 / ISO
10002-CM-0090-13001706) and trademark patent (2015/04314-2015-GE-18970). Articles
published provide their authors with all kinds of legal rights and international assurance
regarding their articles with quality, trademark, patent and doi information.

Our journal has both printed and online version. All kinds of information about our journal
can be obtained from the T.R. Ministry of Culture with the number Print ISSN NO: 2147-
4168 and Online ISSN NO: 2147-5385.

APA system is applied in our journal. Reference within the text should be (Yilmaz, 2015:
1) or (Yilmaz et all, 2015:1), in the reference part “YILMAZ, M., (2015)”. It is indicated
as Effect of Rewarding in Employees on Job and Performance, UHBAB International
Refereed Journal of Humanities and Academic Sciences, Issue:13, Volume:4, pp.1-2. All
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authors must follow the latest volumes of our journal and apply the print format of the
published articles in their own papers. It is an obligation for internet sources to indicate
access date and the entire last accessed internet link in the references and below the page

by giving numbers.

References are arranged by the Turkish alphabet. The printing format in the last volume of
the journal is required to be taken into account for all authors.

Our journal is internationally indexed journal, and all articles and papers published in our
journal are sent to relevant indices via e-mail by the publication date of the journal.

Original research, analysis, compilation, case study, project and book introduction “have to
be in an article format” and these publications are also included.

All papers sent to the journal shouldn’t be previously published, not evaluated and not
rejected by the format and date uploaded to the system. All articles uploaded to the system
are acknowledged that author(s) conform to these rules. Otherwise, our journal keeps its
legal rights reserved. All material and moral responsibility regarding a negative situation
belong to author(s). Our journal acts in line with the T.R. Law.
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Prof. Dr. Giilten HERGUNER
Bas Editor

Degerli okurlar, kiymetli bilim insanlar1.,

Dergimizin bu sayisinda toplam 04 arastirma ve uygulama calismasina yer vermis bulunmakta-
yiz. Dergimizin bu sayisinda da birbirinden kiymetli ¢alismalar ile bizleri destekleyen yazarlarimiza
yiirekten tesekkiir ederiz. Her sayida oldugu gibi bu sayinin siz kiymetli okurlarla bulusmasinda emek
ve katkilari ile bizleri yalniz birakmayan kiymetli hakem kurulumuza da ayrica tesekkiir ediyoruz. Der-
gimizin sizlere ulastirilmasinda arka planda calisan ve biiyiik emek sarf eden editorler kurulu, sistem
yonetimi ve yayin kurulundaki kiymetli bilim insanlarina da tesekkiir etmeden gegemeyecegiz. Degerli
bilim insanlart; dergimizin farkli indekslere girmesi konusundaki bagvuru ve ¢aligmalarimiza devam et-
mekteyiz. Dergimizde yayinlanan ¢alismalarin yine farkli okur ile literatiir agisindan degerlendirilmesi
konusundaki duyurularimiz da ayrica devam etmektedir. Farkli diinya iilkelerinden bilim insanlarina
dergi ve sayilar1 konusundaki iletimler ile iletisim c¢alismalarina da ayrica hiz vermis bulunmaktayiz.
Simdiden destek ve katkilarmizdan dolay: tesekkiir eder gelecek sayilarda yeniden goriismek tizere
esenlikler dileriz.

mine yayin yiiklerken gerekli etik kurul rapor bilgilerini girmekle yiikiimliidiir. Hicbir kosul ve sartlarda

olusan ya da olusacak bir sorunda problemde dergimiz, yayin kurulu, imtivaz sahibi, yazi isleri, hakem ve
bilim kurullari sorumluluk kabul etmez. Yazar(lar) bu bilgiyi dergive vazili olarak vermekle yiikiimliidiir.

Bu konuda tiim sorumluluk yazar(lar) a aittir).

Basin Yayin Kanunun “5187” geregince basili eserler yoluyla islenen fiillerden dogan maddi ve manevi

zarar m-13-14 kapsaminda dergtmtzde yayinlanan yazmlarm tgertgt ve hukukl sorumlulugu tek taraﬂ

aykwlik iceren yayinlara yer verilmez. Olasi bir olumsuzluk durumunda yazar(lar) dogabilecekler tiirlii
maddi ve manevi zarari pesinen kabul etmis ve yiiklenmistir. Bu nedenle ikinci iiciincii ve diger sahis ile
kurumlar konusunda dergimiz yonetimi ve kurullari hicbir sorumlulugu kabul etmez. Bu yonde dergimiz
ve kurullari iizerinde bir hukuki yaptirum uygulanmasi soz konusu olamaz. Eserlerin icerigi ve mevcut
durumu yazar(lar) ait olup dergimiz bu yayinlarin sadece yayinlanmasi ve literatiire kazandirilmas: asa-
masinda gorey iistlenmistir. Tiim okuyucu, kamuoyu ve takipcilerine ilanen duyurulur.




Dear readers, precious scholars.,

In this issue of our journal, there are a total of 04 research and application studies. In this issue of
the journal, we would like to express our sincere thanks to the authors who support us with their valuable
studies. We would also like to express our thanks and appreciation to the precious arbitration committee
members who never leave us alone and enable this issue to meet with our dear readers with their wort-
hful efforts and contributions, as they have done in each issue. We also greatly appreciate the efforts of
the editorial board, system management, and the precious scholars taking place in the editorial board for
making an effort in the background of the publication of this journal. Dear scientists, we still continue
our applications and works to enable our journal to be in different indices. Our announcements about the
evaluation of the studies published in our journal to be assessed by different readers and literatures also
still continue. We have also speeded up our communication studies and the delivery of the journal and its
issues to scientists and scholars all around the world. We thank you for your support and contributions
already, and we pray for reconciliation.

(In any kind of study requiring ethical board report in our journal, author(s) is/are obliged to enter the
data of necessary ethical board report while uploading their publication in editorship and journal system.
Our journal, publication board, grant holder, editorial office, referee and science boards do not undertake

any responsibility for a problem to occur under any circumstances and conditions. Author(s) is/are obliged

As per the “5187” of Press Law, material and emotional damage arising from the actions via published

works, the content and legal responsibility of the publications published in our journal within the scope o

m-13-14 unilaterally belong to author(s). Our journal, executive board, referees, editor, science board and

ublisher don’t accept these obligations. The scientifically valuable papers with scientific content which

contribute to literature are accepted and published in our journal. Apart from this, the papers with political,
legal and commercial content which are against the intellectual property rights are not accepted. in case o

a possible negative situation, author(s) is/are regarded as accepting and undertaking all kinds of possible
material and emotional damage beforehand. Therefore, our journal’s management and other boards don’t
accept any responsibility regarding the second, third and other persons and institutions under any condition.
In this sense, a legal sanction on our journal and its boards is out of question. The content and the current
status of the papers belong to author(s) and our journal only takes part in the publication of these papers
and contribution to literature. Respectfully announced to all readers, public and followers by publication.)

XI



ULUSLARARASI HAKEMLI BESERi VE AKADEMIK BILIMLER DERGiSi
INTERNATIONAL PEER-REVIEWED JOURNAL OF HUMANITIES AND ACADEMIC SCINENCE

IS YERLERINDE ALGILANAN ORGUTSEL BOS ZAMAN DESTEGI
OLCEGININ TURKCE GECERLIK VE GUVENIRLIK CALISMASI ®

TURKISH VALIDITY AND RELIABILITY STUDY OF THE PERCEIVED
ORGANIZATIONAL LEISURE SUPPORT SCALE AT WORKPLACES

Mert ERKAN', Osman Goktug KOCAK'
'Eskisehir Teknik Universitesi, Spor Bilimleri Fakiiltesi, Eskisehir / Tiirkiye

ORCID ID: 0000-0002-2753-0234", 0000-0001-5755-9444°

Doi: 10.17368/uhbab.2023.29.01

(1) Sorumlu Yazar, Corresponding Author: Mert ERKAN, (Dr. Ogr. Uye., Assist. Prof.), Eskisehir Teknik Uni-
versitesi, Spor Bilimleri Fakiiltesi, Eskisehir / Tiirkiye, merkan@eskisehir.edu.tr, Gelis Tarihi / Received:
29.11.2022, Kabul Tarihi / Accepted: 27.03.2023, Makalenin Tiirii: Type of Article: (Arastirma — Uygulama;
Research - Application) Cikar Catismasi, Yok — Conflict of Interest, None, Conflict of Interest, None, Etik Kurul
Raporu veya Kurum Izin Bilgisi Ethical Board Report or Institutiinal Approval, Var / Yes “Eskisehir Teknik
Universitesi Etik Kurul Sayi: E-18467716-604.02.02-2200019318 Tarih: 15.11.2022 Sosyal ve Beseri Bilimler
Bilimsel Arastirma ve Yayin Etigi Kurulu”




GUVEN PLUS GRUPAS.

<
PEIChe

UHBAB
www.uhbabdergisi.com.tr
Uluslararas1 Hakemli Beseri ve Akademik Bilimler Dergisi
Ocak / Subat / Mart — Kis Dénemi Say1:29 Y11:2023
International Refereed Journal of Humanities and Academic Sciences
January / February / March - Winter Term Number: 29 Year: 2023
ISSN Print: 2147-4168 Online 2147-5385
ID:52 - K:38
(ISO 18001-OH-0090-13001706 / ISO 14001-EM-0090-13001706 / ISO 9001-QM-0090-13001706 / ISO 10002-CM-0090-13001706)
(MARKA PATENT NO: TRADEMARK)
(2015/03947-2015-GE-17304)

GIRIS

Bireyler bos zaman aktivitelerine katilmay1
bir ihtiya¢ olarak gordiiklerinde, bu ihtiya-
c1 tatmin edememeleri hayal kirikligina yol
acar ve ihtiyact karsilama isteklerini artirir.
Ihtiya¢ karsilandiginda, bireyler kendilerini
mutlu ve tatmin olmus hissederler. Bos za-
man memnuniyetini, bireyin bir bos zaman
etkinligine katilimdan olusan, tesvik edilen
ve kazanilan olumlu algis1 olarak tanimlan-
mistir (Beard ve Ragheb, 1983:219-228). Bir
isletmenin calisanlarin bos zamanlarini 6z-
giirce planlamalar i¢in yetkilendirilmesinin,
calisanlarin bos zaman tatminini ve fiziksel
ve zihinsel sagliklarini gelistirmeye tesvik
ettigi gercegi goz ardi edilmemelidir (Erkan
vd., 2021:198-201). Ayrica, bir ¢alisma orta-
minda kurulan bos zaman tesisleri, ¢alisanlar
tarafindan kolayca erisilebilir olabilir ve is ile
bos zaman arasindaki o dnemli ¢izgiyi gozler
oniine serer (McGillivray, 2005:125-138.).
Yapilan ¢alismada ise isyerlerinin bos zaman
etkinliklerinde uygulayabilecekleri ve bos za-
man davraniglarina fayda saglayan etkinlikle-
rin bireyler iizerinde ne denli etkili oldugunu
gozler Oniine serebilecek ve isyerlerindeki ¢a-
lisan verimliligini en yliksek seviyeye cikar-
makta yardimci1 olacak bir 6l¢me aracini alan-
yazina kazandirmak amaclanmistir. Ayrica
bu ¢alismanin kullanilip degerlendirildiginde
ise, isyerlerinin ¢alisanlarina bos zaman im-

kanlarinda artisa gidecegi ve sagladiklar1 bos

zaman kaynaklarii uygun sekilde kullanabi-
len calisanlarin, bos zaman olanaklarini kul-
lanmak i¢in zaman ayiracaklari, drgiitliin sun-
dugu bos zaman o6diillendirme programlarina
dikkat edecekleri, bos zaman etkinliklerine
sevkle katilarak yiliksek bos zaman sergileye-
cekleri diistiniilmektedir. Tiim bunlarin sonu-
cunda ise daha verimli bir is giicli ve kurum
aidiyeti saglanacagi 6n goriilmektedir.

KURAMSAL CERCEVE
Yardimci Bos Zaman Destek

Bos zaman destegi, sosyal degisim perspekti-
fini uygular ve sosyal destek kavraminin giin
yliziine ¢ikmasina onciiliik eder. Bos zaman
etkinliklerinde 6nemli kisilerle etkilesimli bir
stire¢ araciligiyla stresli durumlarla kars1 kar-
stya kalan bireyler i¢in mevcut olan dis des-
tek ve yardim big¢imlerini vurgular (Caplan,
1974:21-23).Bir igyerinde ¢alisma ortaminda
is veren kurum tarafindan karsilanan bir bos
zaman destegi saglanmalidir (Trenberth vd.,
1999:89-103.). Bununla birlikte, bos zaman
ihtiyaglari, tazminat ve is kosullarinda iyiles-
me gibi kavramlar isyerine kademeli olarak
girmekte ve (Greenblatt, 2002:177-193; Iwa-
saki vd.,2005: :1-28; Kirchmeyer, 1993:531-
552). Ozetle calisanlarin bos zaman ihtiyacla-
1 daha yaygin hale geldikge isletmelerin bos
zamana dayali yaptiklari desteklerin Onemi
ortaya ¢cikmaktadir.
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Zamana Dayah Bos Zaman Destegi

Kurulusglar performans taleplerini karsilama-
ya calistik¢a isyerindeki talepler stirekli ola-
rak artmaktadir. Bu talepler asir1 hale geldi-
ginde, is ylikiinii istemli yada istemsiz bir ge-
kilde baskiy1 ortaya ¢ikarmakta ve nihayetin-
de uzun siireli yorgunluk ve ilgisizlikten do-
lay1 tiikenmislige yol acabilmektedir (Kim &
Lee, 2009:5-25; Maslach vd., 2001:397-422;
Schaufeli & Bakker, 2004:293-315). Siirekli
tilkkenmislik ise kaygi, depresyon, 6zsaygida
azalma, madde kullanimi, diisiik performans
ve artan saglik sorunlari1 olarak kendini gos-
terebilir (Bakker vd., 2008:187-200; Maslach
vd., 2001:293-315; Shirom vd., 2006:254-
274; Upadyaya vd., 2016:101-108). Bu tiir
sorunlar bir sirkette ortaya ¢ikip calisanlar
arasinda yayildik¢a, 6rnegin ¢alisanin istifasi,
devamsizlig1 veya moral diisiikliigiine tanik
olmas1 gibi sorunlarin isyeri igerisinde var
olmasi, igyerine yonelik soyut yonetim mali-
yetlerini arttirmaktadir (Pienaar & Willemse,
2008:1053-1063). Ayrica g¢alisanlarin fizik-
sel ve ruhsal sagligin1 ve yasam doyumunu
olumsuz yonde etkileyebilmektedir (Erdogan
vd., 2012:1038-1083).Bu bilgiler 1s18inda is-
yerleri ¢alisan bireylere bog zaman imkani ta-
nimali ve ¢alisanlarin yenilenmis bir sekilde

islerine geri donmeleri saglanmalidir.

Tesvikli Bos Zaman Destegi

Orgiitsel ddiiller ve ¢alisma kosullar, 5rnegin
uygun odiiller, makul terfiler veya iyi bir ¢a-
lisma ortami saglayarak kurulusun g¢alisanla-
rin katkilaria olumlu geribildirim vermesine
odaklanir (Shore & Shore, 1995:149-164).
Bos zaman, rahatlama, mutluluk, 6zgirlik
veya glinlik yasamdan kopma duygularinm
destekleyebilir. Ayrica gecici olarak rahat-
lama ve is stresinden kurtulma saglayabilir
(Vazsonyi vd., 2002:397-422). Trenberth ve
ark. (1999:89-103), bos zamanin, insanlari
is streslerinden orta derecede uzaklasmak ve
bos zaman etkinliklerine katilmak i¢in 6zgiir-
lestirerek onarict ve oOdiillendirici islevlere
hizmet ettigini belirtti. Cevre ile olan bu etki-
lesim, ruh hali, yasam tutumu, deger yargisi
ve genis ve esnek diisiinme yetenegi lizerinde
olumlu bir etkiye sahiptir. Calisanlar ruhlari-
n1 ve enerjilerini yeniden doldurduktan son-
ra ise dondiiklerinde, is gorevlerini daha iyi
yerine getirebilir ve islerine daha derinden
baglanabilirler (Leung vd., 2011:836-844).
Yapilan aciklamalar dogrultusunda isyerleri-
nin bos zaman aktivitlerini bir tesvik amaci
olarak ortaya koymalar1 daha verimli ve daha
istekli bir is giicliniin ortaya ¢ikacagi konu-

sunda bize 6n gorii vermektedir.
Topluluk Temelli Bos Zaman Destegi

Bos zaman destegi, kiginin bos zaman etkin-

likleriyle ugrasirken baskalarindan hissettigi
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yeterli destek veya ilgi duygusudur (Coleman,
1993:350-361; Iso-Ahola & Park, 1996:169-
187). Kerstetter vd., (2008:531-555) bos za-
manla ilgili sosyal destegi, “bir kisinin bos
zaman etkinlikleri sirasinda baskalar tarafin-
dan saglandigini hissettigi digsal destek veya
ilgi” olarak tanimlamistir. Bos zaman temel-
li sosyal destekle ilgili yapilan ¢aligmalarda
arkadaslardan, aileden ve Onemli kisilerden
alman destege odaklanmistir (Guerette &
Smedema, 2011). Onemli kisiler ise, bir bire-
yin bir bos zaman partneri tarafindan destek-
lenmesini vurgulayan, rekreasyon faaliyetleri
yoluyla gelistirilen arkadasliklar1 ifade eder
(Iso-Ahola & Park, 1996:169-187). Ozetle
orgiitsel bos zaman destegi, bos zamana da-
yal1 sosyal destegin bir baska dnemli kaynagi
olarak acikca ortaya ¢cikmaktadir.

AMAC

Bu arastirmada “Isyerlerinde Algilanan Or-
giitsel Bos Zaman Destegi Olgeginin” Tiirk
dili ve kiiltiirine uyarlanmasi1 amag¢lanmis-
tir. Olgme araci isyeri rekreasyonunun direk
yada dolayli yollarla yapildig1 isletmelerde
algilanan bos zaman destek diizeylerini 6lg-
meye yonelik bir 6lgme aracidir. “Isyeri Rek-
reasyonun” yapildig1 isletmelerde igyerinde
calisanlarin yapilan aktiviteleri ne diizeyde
destekledigi konusunda boliimlendirme fir-
satt sunmaktadir. Tirkce literatiirde igyeri
rekreasyonunun ¢alisanlar tarafindan algilan-
masi1 ve ne diizeyde destekledigini degerlen-

direbilecek bir 6lgme araci olmadigi i¢in bu
arastirmanin alana katki saglayacagi diisii-
niilmiistiir.

KAPSAM

Yapilan calisma sonucunda “Isyeri Rekre-
asyonun” yapildig1 isletmelerde isyerinde
calisanlarin yapilan aktiviteleri ne diizeyde
destekledigi konusunda boliimlendirme fir-
satt sunulacaktir. Tiirkce literatiirde isyeri
rekreasyonunun ¢aliganlar tarafindan algilan-
masi1 ve ne diizeyde destekledigini degerlen-
direbilecek bir 6lgme araci olmadigi i¢in bu
arastirmanin alana katki saglayacagi ve alan
hakkinda daha detayl1 ve giincel bilgiler orta-
ya ¢ikaracagi diisiiniilmiistiir.

YONTEM
Arastirmanin Modeli

“Isyerlerinde Algilanan Orgiitsel Bos Zaman
Destegi Olgeginin” Tiirkgeye uyarlanmasi
amaclanan bu arastirma, mevcut durumu sap-
tamaya yonelik betimsel bir ¢alismadir. Aras-
tirma yontemi olarak, anket (survey) tiirtinde
bir betimsel tarama modeli se¢ilmistir.

Isyeri rekreasyonu isletmelerin ¢alisanlariin
isletmeye aidiyet duygusu olusturmak ve ca-
lisanlarin1 rahatlatmak amaciyla basvurdugu
en Onemli rahatlama aktivitelerini igermek-
tedir. Bu bakimdan isyerlerinde algilanan
bos zaman desteginin incelendigi ¢alisma-
lar alanyazinda son donemlerde tartisiimaya
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baslanan baslica konular arasindadir. Bu bag-
lamda Lien ve Cheng (2022:1-25) tarafindan
gelistirilen “Isyerlerinde Algilanan Orgiitsel
Bos Zaman Destegi” 6lcegi sayesinde igyer-
lerinin bos zaman desteklerinin ¢alisanlar ta-
rafindan algilanma diizeylerinin incelenmesi
olanakli hale gelmistir. Bu ¢alisma ile, dlge-
gin Tiirk¢e’ye uyarlamasi yapilarak literatiire
katki saglamak amaclanmaktadir. Boylelikle
benzer arastirmalarin, Tiirk¢e alanyazininda
yapilmasi i¢in bir baslangi¢c noktasi olustur-
mak hedeflenmektedir.

Evren ve Orneklem

Daha kozmopolit bir evreni kapsayacak se-
kilde, ¢alisma evrenini Ankara ve Eskise-
hir’deki iki biiytik fabrikada ¢aligan 380 mavi
ve beyaz yakali is¢i olusturmaktadir. Kolay-
da ornekleme, yeterli sayida 6rnege ulasilana
kadar en uygun katilimcinin goniillii olarak
secilmesi ilkesine dayanmaktadir (Gilirbiiz ve
Sahin, 2018:25). Google Formlar kullanilarak
olusturulan sorular, dijital platformlarda kati-
limcilara dagitilmis ve ayni zamanda elle dol-
durulan anketler ile yiiz yiize doldurulmustur.
Gtlivenilir bir faktor analizi i¢in katilimer sa-
yisinin 100-200 (Tabachnick, vd., 2007:14)
veya kullanilan madde sayisinin 10 kat1 kadar
orneklem biiytikligi (Kline, 2014:34) olmast
onerilir. Orneklem biiyiitiilerek daha iyi so-
nugclar alabilir (Biiytkoztiirk, 2002; Glirbiliz
ve Sahin, 2018:25; Ural, 2011:57-59). Bu

baglamda uyarlamali bir ¢aligma i¢in 380 ka-
tilimcinin yeterli oldugu diisiiniilmektedir.

Veri Toplama Araci

Isyerlerindeki calisanar tarafindan algila-
nan bos zaman desteklerini 6lgme amaciyla
Lien ve Cheng (2022:1-25) tarafindan gelis-
tirmistir. 4 faktér ve 14 sorudan olusan olge-
gin KMO degeri 0.92 olarak belirlenmistir.
“Kesinlikle Katilmiyorum (1), Katilmiyorum
(2), Biraz Katiliyorum (3) Katiliyorum (4) ve
Kesinlikle Katiltyorum(5) seklinde 5°1i likert
tipindedir.

Veri Toplama Aracinin Hazirlanmasi

“Isyerlerinde Algilanan Orgiitsel Bos Zaman
Destegi Olgegi’nin Tiirkge’ye uyarlanma-
sinda Brislin’in (1970:215-229) ceviri-arka-
sinda-geviri yontemi kullanilmistir. Olgegin
Tirkgeye uyarlanmasi i¢in 6nce 6lcegi gelis-
tiren arastirmacilardan izin alinmis, ardindan
Brislin’e (1970:215-229) gore 6lgek madde-
leri birbirini tanimadan Tiirkge bilen iki Ingi-
lizce ve edebiyat 0gretmeni tarafindan dlgek
maddeleri olusturulmustur. ¢ok iyi derece-
de Ingilizce ve her iki kiiltiirii de biliyordu.
Tirkgeye ¢evrildi. Ceviriler yapildiktan son-
ra g¢evirileri yapan 2 uzmanin bir araya gel-
digi anket ile geviriler arasindaki farkliliklar
oy birligi ile giderilmistir. Cevrilen maddeler
daha sonra Ol¢ek formatina doniistiiriilerek
alaninda uzman 7 kisinin goriisiine sunulmus
ve degerlendirilmesi yapilmistir. Bu deger-
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lendirmede Slgeklerin anlagilirlig: ve kiiltiirel
uygunlugu incelenmistir. Degerlendirme so-
nucunda elde edilen Tiirkge dil 6l¢cegi, Ingiliz
dili ve edebiyati boliimiinde gorev yapan, her
iki kiiltiirii de bilen, Tiirk¢e ve Ingilizce’ye
cok iyi hakim olan iki 6gretmen tarafindan
tekrar Ingilizce’ye gevrilmistir. Yeniden cevi-
risi yapilan Ingilizce dlgek orijinal dlgek ile

karsilastirilmis ve son degerlendirme igin 3
uzmanin gorlisiine sunulmustur. Uzman de-
gerlendirmeleri sonrasinda dlgegin son hali-
ne karar verilmis ve calismada kullanilmak
tizere hazirlanmistir..Uzerine tiim calismala-
rin yapildigi 6l¢egin son hali tablo1 de goriil-
mektedir.

Tablo 1. isyerlerinde Algilanan Orgiitsel Bos Zaman Destegi Olcegi Alt Boyutlar

Boyutlar Scale Sub-Di- Olgek Alt- Boyutlar: ve Toplam Madde
mensions and Sayilari
Total

1- Yardime1 Bos Zaman Destegi 5

2- Zamana Dayali1 Bos Zaman Destegi 3

3- Tesvikli Bos Zaman Destegi 3

4- Topluluk Temelli Bos Zaman Destegi 3

Total: 4 14

Tablo1’de goriildiigii iizere ‘Isyerlerinde Al-
gilanan Orgiitsel Bos Zaman Destegi’ toplam
4 boyutu kapsamaktadir. Bunlar Yardimci
Bos Zaman Destegi Boyutu 5 ifade, Zamana
Dayali Bos Zaman Destegi Boyutu 3 ifade,
Tesvikli Bos Zaman Destegi Boyutu 3 ifade,
ve Topluluk Temelli Bos Zaman Destegi Bo-
yutu 5 ifade, olmak iizere toplam 14 6l¢ek so-
rusunu kapsamaktadir.

Verilerin Analizi

Aragtirmadan elde edilen verilerin anali-
zinde SPSS 26 ve Amos 21 Paket programi

kullanilmigtir.  Verilerin  yorumlanmasinda

katilimcilara yonelik bilgiler i¢in yiizde (%),
frekans, Cronbach alfa degerlerini belirle-
mek i¢in reliability analiz ve Olgegin bizim
dilimize uyum gosterip gostermedigini orta-
ya ¢ikarmak i¢in Dogrulayici Faktor Analizi
(DFA), analizlerinden yararlanilmstur.

BULGULAR
Demografik Bulgular

Arastirma katilimcilarinin demografik 6zel-
likleri diizenlenmis ve Tablo 2’de verilmistir.
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Tablo 2. Katimer Demografik Durumlar

Degiskenler Katagoriler N F (%)
Cinsiyet Kadin 147 38.7
Erkek 233 61.3
Medeni Durumu Evli 287 75.5
Bekar 93 24.5
Yas 18-22 51 134
23-27 130 34.2
28 - 32 96 253
33+ 103 27.1
Egitim Durumu Lise ve alt1 52 32.4
On Lisans ve Lisans 17 58.7
Lisans tistii 5 8.9
Aylik hane geliri 5500 - 6000 36 9.4
6001 - 8000 51 134
8001 — 10.000 85 22.4
10.000 + 208 54.8

Yapilan anketin genelinde bireylerin (61,3)
233 kisinin erkeklerdem olustugu ve erkek-
lerin daha fazla katilim gosterdigini gormek-
teyiz. Ote yandan (38,7) 147 kisinin kadm
bireylerin katilim sagladigini sdyleyebiliriz.

Yapilan ankete katlan bireylerin medeni du-
rumlart incelendiginde katilimcilarin geneli-
nin (75,5) 287 kisinin evli geri kalan (24,5)
93 kisilerin ise bekar olduklar1 gériilmektedir.

Yapilan ankete katilan katilimcilarin yas
gruplarina bakildiginda (34,2) 130 kisinin
23-27 yas araliginda oldugunu gormekteyiz.
(27,1) 103 kisinin 33 yas ve lizeri bireylerden
olustugu ve katilimcilarin genel anlamda yas
gruplarina bakmamiz gerekirise, (13,4) 51 ki-
sinin 18-22 yas araliginda, (25,3) 96 kisinin
28-32 yas araliginda oldugu belirlenmistir.
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Katilimeilarin aylik hane gelirleri incelen-
diginde ise (54,8) 208 kisinin 10.000TL ve
tizerinde gelire sahip oldugu bunu (22,4) 85
kisinin 8001-10.000T1 arasinda aylik han ge-
lirine sahip oldugu goriilmektedir diger kati-

mesi nedeniyler, egitim durumunun (32,4)
123 kisinin Lise ve alti, (58,7) 223 kisinin
Onlisans/Lisans statiisiinde oldugunu belir-
lenmistir 34 kisinin ise lisansiistii egitim dii-
zeyini isaretledigi tablo2 goriilmektedir.

limcilarin ise (22,8) 87 kisinin aylik ortalama . . .

. 8 . Dogrulayic1 Faktor Analizi (DFA)
gelirinin 5500 ve 8000 TI1 araliginda oldugu
yapilan analizde karsimiza ¢ikmaktadir. Yapist Onceden belirlenmis iliski Oriintiileri-
nin dogrulanip dogrulanmadiginin gostergesi
olarak Dogrulayici Faktor Analizi (DFA) tek-

nigine bagvurulmaktadir.

Anketin uygulanma alani olarak Ankara ve
Eskigehir illerindeki 2 biiylik fabrikada ¢a-
lisan mavi ve beyaz yakali ¢alisanlarin secil-
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Bu baglamda 6nceden yapisi belirlenmis bir
O0lcme aracinin, baska kiiltiire uyarlanma-
st calismalarinda DFA yap1 gegerliginin test
edilmesi ve degerlendirilmesi i¢in kullanil-
maktadir Acimlayict Faktor Analizi (AFA)
ise dogrulayict fakor analizindeki sonuglarin
anlamli bir degere sahip olamadiginda kulla-
nilmalidir (Hair, vd., 2010:7). Bu dogrultuda
ise isyerlerinde algilanan Grglitsel bos zaman
destegi Olceginin yapisinin uyumunu ince-
lemek amaciyla DFA yapilmistir. Bu analiz
ile isyerlerinde algilanan Orgiitsel bos zaman
destegi Ol¢eginin yapisinin dogrulanip dog-
rulanmadig1 ve yapi gecerliginin degerlendi-
rilmesi i¢in kanit elde edilmistir. Calismada
dogrulayici faktor analizi i¢in 380 katilimci-
dan veri toplanarak analiz ger¢eklestirilmistir.

Katilimeilarin demografik 6zellikleri Tablo 1
‘de sunulmaktadir. Verilerin normal dagilim
gosterdigi gozlemlenmis ve SPSS AMOS 21
(Analysis of Moment Structures) analiz prog-
ram1 kullanilmistir. Dogrulayici faktdr analizi
teknigi ile elde edilen faktoriyel model ve fak-
tor madde iliskisine ait path diyagrami agsagida
Sekil 1’de yer almaktadir.

Bu c¢alismada bazi boyutlara ait sorularda
modifikasyon yapilmistir. Yapilan modifiksa-
yonlardan 6nce ve modifikasyon yapildiktan
sonraki degerler asagida Tablo3 ’de verilmis-
ti. DFA analizinde ele alinan degerler ise; x*
sd (CMIN/DF), RMSEA, CFI, GFI ve IFI de-
gerleridir ( Ye at al., 2014 akt: Hu & Bentler,
1999:1-55).

Tablo 3. isyerlerinde Algilanan Orgiitsel Bos Zaman Destegi Olcegi Dogrulayic1 Faktor

Analizi Sonuclari

UYUM Scale Sub- IiYAOBZDO DFA ANLIZI DEGERLERI
INDEKSLERI Dimensions
and Total
X2/sd 3.597
RMSEA .088
CFI .964
GFI 914
IFI 968
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Tablo 4. Yapisal Esitlik Modelinin Kabul Edilebilir Uyum lyiligi Araliklar

UYUM INDEKSLERI Iyi Uyum  Scale Sub-  Kabul Edilebilir Uyum Deger Araliklar
Dimensions
and Total

X2/sd x2/sd <3 x2/sd <5

RMSEA 0 <RMSEA <0.05 0.05 <RMSEA <0.08

CFI 0.90< CFI<1.0 0.90< CFI<£0.97

GFI 0.90 < GFI<1.00 0.85 < GFI1<0.99

IFI 095< IFI< 1 0.90 < IFI<0.95

Kaynak: Ye at al., 2014 akt:

Dogrulayict faktor analizi (DFA) sonucunda,
olusturulan modelde uyum iyiligi degerleri
incelendiginde x2/sd: 3,597 RMSEA:, 088
CFI:, 964 GFI:, 914 IFI: ,968 olarak bulun-
mustur. Bu degerlerin literatiirde kabul edilen
siirlara ¢ok yakin oldugu goriilmektedir.(Hu
ve Bantler,1999:1-55). Bunun disinda kabul
edilebilir uyum iyiligi araliklarida tablo 4’ da
verilmistir.

Tablo 3’de DFA sonuclarindan elde edilen
uyum degerleri yer almaktadir. Tablo 3’de yer
alan deger, Tablo 4’da aciklanan kabul diizey-
leri ile karsilastirildiginda x*/sd (CMIN/DF)
degerlerinin DFA i¢in iyi uyum gosterdigi
diger degerlerin ise kabul edilebilir uyum dii-
zeyinde oldugu sonucuna ulagilmaktadir. Bu
baglamda ¢ikan sonuclarin kabul edilebilir
bir anlamlilik gostermesi nedeniyle DFA ana-
lizi yeterli olup agimlayici faktor analizine
gerek duyulmamustir (Hair, vd., 2010).Ozetle

Hu & Bentler, 1999:1-55

6l¢egin DFA sonucu ile uyumluluk gostere-
rek dogrulandigini ifade etmek miimkiindiir.
Bu durum ayni1 zamanda 6lgegin Tiirk kiiltii-
riine uyarlamasinin yapi gegerligine yonelik
kanit olusturmaktadir.

Isyerlerinde Algilanan Orgiitsel Bos Za-
man Destegi Olceginin Giivenirligine flis-
kin Bulgular

Olgek gelistirme ve uyarlama caligmalarin-
da gecerlilik analizlerinden sonra Olgegin
glivenirliginin incelenmesi gerekmektedir.
isyerlerinde algilanan oOrgiitsel bos zaman
destegi Olgeginin gilivenirligi i¢ tutarlilik kat
sayilar1 hesaplanarak incelenmistir. I¢ tu-
tarlilik Cronbach Alfa katsayisi yardimiyla
yorumlanmaktadir (De Vellis, 2003:26). Ol-
cekte yer alan ifadelerin tutarli iliskide olup
olmadig1 ve ayni yapiy1 dlgiip 6lgmediginin
Cronbach Alfa katsayisiyla saptanabilmekte-
dir (Yaslioglu, 2017:74-85). Genellikle alan

10
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yazinda bir arastirmanin Cronbach Alfa de-
gerinin 0,7 degeri ve lizeri olmas1 gerektigi
belirtilmektedir (Yashoglu, 2017:74-85; Ka-
rakog ve Donmez, 2014:39-49). Pai ve Chary
(2013:54) ise olgek giivenilirligi i¢in Cron-

bach Alfa kat sayisinin 0,6’dan biiyiik olmas1
gerektigini ifade etmektedir. Tablo 3’de Cok
Kanalli Alisveris Baglaminda Sorunsuz De-
neyim Olgeginin Cronbach Alfa degerleri
gosterilmektedir.

Tablo 5. isyerlerinde Algilanan Orgiitsel Bos Zaman Destegi Olgegi Cronbach Alfa De-

gerleri
Boyutlar Scale Sub- Cronbach Alfa Degeri N (Madde Sayist)
Dimensiondde
Sayisi)
1- Yardime1 Bos Zaman Destegi 155 5
2- Zamana Dayali Bos Zaman Destegi . 945 3
3- Tesvikli Bos Zaman Destegi .895 3
4- Topluluk Temelli Bos Zaman Destegi .843 3
Total: 4 916 14
Tablo 5°de 6lgek boyutlarmin ve dlgek gene-  Olgegin Yorumu

linin Cronbach Alfa degerleri yer almakta-
dir. 4 maddeden olusan yardimci bos zaman
destegi boyutunun 0,755, 3 maddeden olusan
zamana dayali bos zaman destegi boyutu-
nun 0,945, 3 maddeden olusan Tesvikli Bos
Zaman Destegi boyutunun 0,895, ve 3 mad-
deden olusan topluluk temelli bos zaman
destegi boyutunun 0,843 degerinde oldugu
goriilmektedir. Boyutlarin yani sira 6lgegin
biitlinsel olarak hesaplanan Cronbach Alfa
degeri de 0,916’dir. Bu degerler dogrultusun-
da ¢ok kanalli aligveris baglaminda sorunsuz
deneyim Olceginin giivenirlilik analizi ile i¢
tutarlilik gosterdigi ve giivenirliginin yiiksek
oldugu anlagilmaktadir.

Isyerlerinde Algilanan Orgiitsel Bos Zaman
Destegi Olgeginin Tiirkgeye uyarlanmis for-
mu analizler sonucu 14 maddeden olusan 4
faktorlii bir yapida olup, 6lcek maddelerine
verilecek yanit secenekleri “Kesinlikle Ka-
tilmiyorum (1), Katilmiyorum (2), Biraz Ka-
tiliyorum (3) Katiliyorum (4) ve Kesinlikle
Katiliyorud(5) seklinde 5°1i likert tipindedir.
Olgekte ters puanlanacak herhangi bir madde
bulunmamaktadir. Olgekten alinacak toplam
puanlar boyutlar bazinda hesaplanacak olup,
1. boyut bazinda en diisiik puan 4, en yiik-
sek ise 20 puan almabilecektir.Diger boyut-
lardan(2,3,4) alinabilecek puan ise en diisiik

11
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3 en yiiksek ise 15 puan alinabilecektir. Bu
dogrultuda 6l¢ek puanlar1 degerlendirilirken,
bireylerin puanlart yiikseldikge ilgili boyutta
ait etkiler ve destek oranlarinin ytiikselecegi
ya da puanlar diistiikge ait etkiler ve destek
oranlarinin diisecegi yoniinde yorumlanmali-
dir.

TARTISMA

Bu ¢alismanin amaci “Isyerlerinde Algilanan
Orgiitsel Bos Zaman Destegi Ol¢egi ni Tiirk
diline ve kiiltlirline uyarlamaktir. Uyarlama
stirecinde Oncelikle dilsel esdegerlik saglan-
mis, kapsam gegerliligi hesaplanmis ve yap1
gecerliligi analizleri yapilmistir. Buna geger-
lilik, gegerlilik-glivenilirlik ve dogrulayici
faktor analizleri dahildir ve i¢ tutarhilik gii-
venilirligi kullanilarak siire¢ tamamlanmaistir.
Analiz sonucunda, faktor ylikleme esigi ve
ongoriilen uyum indeksleri dikkate alindi-
ginda, yapisal modelin ve 6lgme modelinin
Tiirkiye’ye ve orijinal faktor yapisina kabul
edilebilir diizeyde uydugu gériilmiistiir. Ol-
cek eslesmesi. Olcegin Cronbach Alpha de-
geri 0,916 olarak hesaplanmistir ve bu deger
orijinal hali ile ortiismektedir. Bu, yiiksek i¢
tutarlilig1 gosterir. Bir dl¢gegin maddeler arasi
tutarliligy, i¢ tutarlilik agisindan gilivenirligi
gostermektedir ve dlgegin bu kosulu sagladi-
g1 goriilmektedir. Sonug olarak, “Isyerlerinde
Algilanan Orgiitsel Bos Zaman Destegi Olge-
817, gecerlik ve giivenirlik ¢aligmalart sonu-
cunda ortaya ¢ikmis, tek maddelik ve boyutlu

yapiya sahip, gecerli ve glivenilir bir Tiirk
dili ve kiiltiirii 6l¢egidir.

Ozetlenecek olursa Lien ve Cheng (2022:1-
25) tarafindan Tayvan da yasayan ve orada
calisan bireylerin isyerlerindeki algilanan
rekreasyon destek diizeylerini ortaya gikar-
mak icin gelistirmis olduklar1 ¢alismada 4
boyut 14 soruda agiklanan olgek, Tiirk diline
ve kiiltiiriine uyarlandiginda 4 boyut 14 soru
olarak kalmistir lakin birgok boyutun Tiirk
kiiltiirtine daha ¢ok uydugu yapilan analiz-
lerde giin yiiziine ¢ikarilmistir. Bu veriler in-
celendiginde ise “Isyerlerinde Algilanan Or-
giitsel Bos Zaman Destegi Olgeginin” Tiirk
kiiltiirtine uyumlu oldugu ortaya ¢ikmaktadir.

SONUC

Tiim bu kriterler dikkate alindiginda, dlge-
g1 olusturan tiim boyutlarda uygun yap1 gii-
venirligi degerleri elde edilmistir. Analizler
sonucunda elde edilen bulgular, isyerinde
algilanan rekreasyon diizeylerinin 4 boyutta
Olctilebilir oldugunu ortaya koymustur. Ca-
lismanin sonucu olarak, “Isyerlerinde Algila-
nan Orgiitsel Bos Zaman Destegi Olceginin”
gecerli ve giivenilir bir 6lgme araci oldugu
kanitlanmis ve arastirmanin amacina ulasil-
mistir.

ONERILER

Tiirk dili ve kiiltiirii i¢in gerekli psikometrik
ozellikleri gosteren Olgme aracinin Tirki-

12
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ye’deki etkinlik katilimcilarma yonelik kul-
lanilabilecegi ve daha giincel sonuglar ortaya
¢ikaracag diisiiniilmektedir. Olgegin isyerle-
r1 lizerinde uygulanarak elde edilen yapimin
dogrulanip dogrulanmadiginin test edilmesi-
nin yararli olacag diisiiniilmektedir.
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EXTENDED ABSTRACT

Intruduction: When individuals see participating in leisure activities as a need, their inability
to satisfy this need leads to frustration and increases their willingness to meet the need. When
the need is met, individuals feel happy and satisfied. Leisure satisfaction has been defined as
an individual’s positive perception of participation in a leisure activity, encouraged and gained
(Beard and Ragheb, 1983: 219-228). The fact that an enterprise’s empowerment of employees
to freely plan their leisure time encourages employees to improve their leisure satisfaction and
physical and mental health should not be overlooked (Erkan et al., 2021:198-201). In addition,
leisure facilities established in a work environment can be easily accessible to employees and
reveal that important line between work and leisure (McGillivray, 2005:125-138.). Aim: In
the study, it is aimed to bring a measurement tool to the literature that can be applied in leisure
activities by workplaces and that can reveal how effective the activities that benefit leisure be-
haviors are on individuals and that will help to maximize employee productivity in workplaces.
In addition, when this study is used and evaluated, it is seen that the workplaces will increase
the leisure opportunities for their employees and the employees who can use the leisure time re-
sources they provide appropriately will spare time to use the leisure opportunities, pay attention
to the free time rewarding programs offered by the organization, participate in leisure activities
enthusiastically and have high leisure time. are thought to exhibit. As a result of all these, it is
foreseen that a more efficient workforce and corporate belonging will be achieved. Method:
Workplace recreation includes the most important relaxation activities that the employees of the
enterprises apply to create a sense of belonging to the enterprise and to relieve their employees.
In this respect, studies examining perceived leisure support in workplaces are among the main
topics discussed in the literature recently. In this context, thanks to the “Perceived Organizatio-
nal Leisure Support at Workplaces” scale developed by Lien and Cheng (2022), it has become
possible to examine the level of employees’ perception of leisure support at workplaces. With
this study, it is aimed to contribute to the literature by adapting the scale to Turkish. The popu-
lation of the study consists of 380 blue and white collar workers working in two large factories
in Ankara and Eskisehir. SPSS 26 and Amos 21 Package programs were used in the analysis
of the data obtained from the research. In the interpretation of the data, reliability analysis was
used to determine percentage (%), frequency, Cronbach alpha values for the information about
the participants, and Confirmatory Factor Analysis (DFA) analyzes were used to determine

whether the scale was compatible with our language. Results and Conclusion: Confirmatory
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factor analysis (DFA) As a result, when the goodness of fit values in the model were examined,
it was found that x2/sd: 3,597 RMSEA: ,088 CFI: ,964 GFI: ,914 IFI: ,968. It is seen that these
values are very close to the limits accepted in the literature. When the kmo values of the scale
dimensions are examined, it is seen that the 4-item supplementary leisure support dimension is
0.755, the 3-item time-based leisure support dimension is 0.945, the 3-item Incentive Leisure
Support dimension is 0.895, and the 3-item community-based leisure support dimension is
0.843. . In addition to the dimensions, the Cronbach Alpha value of the scale, which is calcula-
ted holistically, is 0.916. In line with these values, it is understood that the seamless experience
scale in the context of multi-channel shopping shows internal consistency with the reliability
analysis and its reliability is high. To summarize, in the study developed by Lien and Cheng
(2022:1-25) to reveal the perceived recreational support levels in the workplaces of individuals
living and working in Taiwan, the scale explained in 4 dimensions and 14 questions remained
as 4 dimensions and 14 questions when adapted to Turkish language and culture. However, it
has been revealed in the analyzes that many dimensions are more compatible with Turkish cul-
ture. When these data are examined, it is revealed that the “Perceived Organizational Leisure
Support Scale at Workplaces” is compatible with Turkish culture.
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GIRIS

Dijital pazarlama, firmalarin tim paydaslar
icin ortaklasa deger yaratmasi, iletisim kur-
mas1 ve siirdiirebilmesi i¢in miisterilerle is-
birligi icerisinde teknoloji destekli yapilan-
dirdig siirectir. Akill telefonlar, tabletler gibi
yeni mobil cihazlarin ortaya ¢ikmasiyla tiike-
ticilerin bu cihazlara ilgi duymasi pazarlama
icin 6nemli bir etkiye sahiptir (Kannan, 2017
22-45). Bulmaz’a (2016:342-365) gore diji-
tal pazarlama; Internet, mobil uygulamalar ve
sosyal medya platformlar1 araciligiyla hedef
kitle ile iletisim kurar. Kisaca bu ortamdaki
tim pazarlama uygulamalarini dijital kanal-
lar1 kullanarak yerine getiren bir pazarlama
yontemidir. Ayrica geleneksel pazarlama stra-
tejilerinin “sanal” bir ortamda uygulama alani

olusturulmasi diisiiniilebilir.

Dijital ortami1 geleneksel pazarlama yontem-
lerinden ayiran temel 6zelliklerden biri miis-
terilerin bilgileri yalniz kendi ¢evresine agiz-
dan agiza iletisim yoluyla degil daha genis
kapsamda sosyal agda yabancilara da aktara-
bilme durumudur (Kannan, 2017:22-45). Ti-
keticinin zihninde kaliteli diye konumlanmis
bir marka, satin alma nedeni olusturarak tiike-
ticiye tekrar satin alma davranisi olusturmada
etkilidir (Ural vd. 2012:11-25).

Dijital pazarlamanin ¢ok yonliiliigii nedeniyle
sirketler, geleneksel pazarlama faaliyetleri-
ni dijital pazarlama yontemlerini kullanarak

miimkiin olan en 1yi sekilde uyarlamak zo-
rundadir. Boylece, miisterilerinin istek ve ih-
tiyaglarin1 onlarla etkilesim halindeyken kar-
stlamak icin dijital pazarlama uygulamalari-
nin faydalarin1 kurulumlarina entegre ederler.
Tutarlilik ve takip, dijital pazarlamada 6nemli
unsurlardir (Alan vd. 2018:393-504; Bulmaz,
2016:342-365).

Sosyal medyanin aktif olarak kullanilmasinin
artis nedeni sosyal medya kullanicilarinin sa-
dece miisteri degil ayn1 zamanda yayinlanan
igerigin iireticileri ve pazarlama iletisimi faa-
liyetlerinin aktif katilimcilari olmasidir. Sos-
yal medya pazarlamasinin miisteri sadakati
ve baglilig1 gibi birgok etkisi bulunmaktadir
(Erkan vd., 2021:189-201). Bu nedenle, bu
arastirma dijital pazarlama ile satin alma ni-
yetinde markanin etkisini kapsamli bir bakis
acisiyla ele almay1 hedeflemektedir. Pazarla-
ma yerini dijital pazarlama kavramina birakir-
ken bu dogrultuda satin alma niyetinin de se-
kil degistirecegi goriilmektedir. Bu baglamda
diisiintildiiginde marka degeri, marka etkisi,
marka imaj1 gibi ifadelerin dijital pazarlama
ve satin alma niyetinde etkisini 6l¢gmek adina
gelistirme calismasina baglanmistir. Arastir-
ma konusu Tiirkiye’de dijital pazarlamanin
satin alma niyetiyle marka etkisini arastiran
ampirik bir ¢alisma ve/veya bu alanda bir
Olcek olmamasi sebebiyle ortaya ¢ikmustir.
Arastirma dijital pazarlamanin spor iiriinleri-

nin satin alma niyetiyle marka degerinin ilim-
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It etkisi olgusunu iliskilendirmek amaciyla

olusturulmustur.
Dijital Pazarlama
Sosyal Medya Pazarlamasi

Sosyal medya pazarlamasi ¢evrimigi toplu-
luklari, sosyal aglar1 ve daha fazlasini kulla-
narak yapilan pazarlama isidir. Sirketin etki-
sini olusturmada stratejik ve metodik bir sii-
re¢ olarak ifade edilebilir (Durgam, 2018:2-
3). Neti (2011:2-3)’ye gore ise sosyal medya
pazarlamasi, tiiketicileri inandirmak veya
razi etmek icin sosyal medyay1 kullanma gi-

risiminden olusur.

Sanal diinyada belirli gruplara yaklagmanin
en iyi yollarindan biri sosyal medyadir. Bu
bakimdan sosyal medya araglari, sosyal med-
ya pazarlamasinin 6nemli bir unsurudur. Be-
lirli durumlarda sirketlere uygun basarili sos-
yal medya pazarlama yontemlerinin yani sira
uzun vadeli basari i¢gin sosyal medya pazarla-
masinin siirdiiriilebilir olmas1 gerekmektedir
(Coskun ve Sener, 2020:29-30; Barutgu ve
Tomas, 2013:10).

Sosyal medya pazarlamasiyla firmalar, mi-
nimum maliyetle pazarlama faaliyetlerini
gerceklestirebilmekte ve etkinlikleri takip
edebilmektedir. Bu sekilde firmalar internette
taniir hale gelmektedir. Tiiketiciler de ken-
dilerine en uygunu se¢ebilmektedir. Ayrica

maliyet a¢isindan avantajli oldugu i¢in sosyal

medya pazarlamasina agirlik verilmektedir.
Bu sayede hizli, etkin sonuclara ulasilabilir
(Narci, 2017:279-307).

Geleneksel pazarlama anlayisinin yetersiz
kalmasiyla ve baska pazarlama uygulamala-
rinin kullanilmasiyla birlikte sosyal medya
pazarlamasi da yogun sekilde kullanilmaya
baslanmistir (Y1lmaz, 2016:373-382).

Sosyal medya pazarlamasi, tiiketicilerin bi-
reysel tercihleriyle bulunduklar1 sosyal ag-
larda, ihtiya¢ duyduklari igerigi ihtiya¢ duy-
duklar1 zamanda sunmayi1 hedefler (Bulut,
2012:25-26).

Satin Alma

Satin alma niyeti, miisterinin hangi markay1
satin almay1 sececegine iliskin tahmin etme-
sidir. Gergek satin alma davraniginin 6tesinde
bir tepki olarak ifade edilebilir (Rehmani ve
Khan, 2011:101).

Poturak ve Softic (2019:17-43), bir marka-
nin degerinin biiyiik 6l¢iide miisteri algisina
bagl olarak degistigini 6ne stirmektedir. Bu
ylizden yerel sirketler dijital ¢agin gercgekle-
riyle yiizleserek hedef kitle olan miisterilerini
sosyal medya platformlarinda takip ederek
etkilesimde bulunmasi gerekmektedir. Git-
tikge artan tiiketici kitlesi sosyal medyay1 be-
nimsemekle birlikte bilgiyi aramak i¢in fazla
zaman harcamaktadir. Boylelikle satin alma
niyetleri de biiyiik 6l¢iide etkilenmektedir.
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Misteriler arama motorlarindan veya di-
ger miisterilerin sitelerinde satici tarafindan
kontrol edilemeyen forumlardaki yorumlari
okuyarak bilgi edinebilir ve satin alma islemi
sadece sosyal agdaki bir gonderiyle olustu-
rulabilir. Dijital ortam radyo, televizyon gibi
geleneksel iletisim araglarinin yani sira miis-
teriye ulasmada sosyal medya veya reklamlar
aracilifiyla triinlerini tanitarak iletisim sag-
lar (Kannan, 2017:22-45).

Miisteriler ve kurum arasindaki iliskinin gelis-
tirilmesi, biiyiik 6l¢lide kurumun sosyal ag si-
telerini miisterileriyle nasil yonettigine bagli-
dir. Ayn1 zamanda “on-line” ve “off-line” tiike-
ticilerdeki temel farki teknoloji ortaya koyar.
Cevrimi¢i miisteriler iiriin veya hizmet satin
almak i¢in teknolojiyle etkilesim i¢inde olur-
ken ¢evrimdis1 miisterilerin buna ihtiyact yok-
tur (Athapaththu ve Kulathunga, 2018:120;
Ahmed ve Zahid, 2014:533-549). Tiiketici sa-
tin alma davranisi, hedef kitlenin demografik,
psikolojik, sosyolojik, kiiltiirel ve durumsal
ozelliklerinin yani sira {irlin ve hizmet 6zellik-
lerinden de etkilenir. Evli ya da bekar olmak,
cocuk sahibi olup olmamak, cinsiyet, gelir dii-
zeyi, egitim ve meslek, yasam tarzi satin alma
karari bliytik 6l¢iide etkileyen kisisel faktor-
lerdir (Deniz, 2012:243-268).

Elektronik Agizdan Agiza (WOM)

Agizdan agiza iletisim bilgi aktariminin giicli
unsurlarindan biridir. Teknolojideki gelisme-

lerle birlikte bilginin iletisim kaynaklarinda
farkliliklar olmustur. Elektronik agizdan agi-
za ¢evrimigi tliketicilerin marka goriiniisiine
ve satin alma duygularina biiylik katki sag-
lamaktadir (Jalilvand ve Samiei, 2012:460-
476).

Kullanicilarin begenileri ve yorumlarini pay-
lagsmasi, markanin sosyal medya sitelerinde
tanitimini yaptig1 gonderileri, marka hakkin-
da bilgileri dile getirerek yaymasi e-WOM’
un olugmasi anlamina gelmektedir. Bir bagka
miisterinin ¢evrimi¢i ortamda begenisi, one-
risi, fikirleri tiiketicilerin satin alma kararlari
tizerinde yonlendirici bir durumdur (Poturak
ve Softic, 2019:17-43). Yine Jalilvand ve Sa-
miei (2012:460-476) ‘ye gore gelisen mobil
internet sayesinde miisteriler ilgilendikleri
tiriinlerin 6nerilerini dogrudan ¢evrimigi oku-
yarak bunun satin alma noktasinda énemli bir
etkisi olabilecegi diistiniilmektedir. Agizdan
agiza iletisim ve pazarlamanm miisterilerin
satin alma niyetlerini artirmada, marka {ize-
rinde olumlu imaj olusturmada 6nemli rol oy-
nadig1 belirtilmektedir.

Marka Etkisi/Marka Imaji

Diger marka olusumlar ile birlesen marka
imaj1, misterilerde olumlu diisiinceler olus-
turarak satin alma nedeni olusturabilir. Bu
marka farkindaligi, algilanan kalite, marka-
nin yarattig1 imaj ile birlikte gelisir ¢iinki
bu faktorler markanin degerini olumlu yon-
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de etkilemektedir. Markanin taninmasi, du-
yulmasi veya hissedilmesi ve olusturdugu
marka imajinin markanin tekrar satin alma
davranmisini etkiledigi sdylenmektedir (Ural
ve Perk. 2012:11-26). Basgoze ve Kazanci
(2014:29-54), reklama yonelik tutum ve iiriin
yerlestirmeye yoOnelik tutumun marka imaji
olusturmada etkili faktorler olabilecegi sonu-
cuna varmistir. Geleneksel olumlu tutum rek-
lamciliginin marka imaj1 lizerindeki olumlu
etkisi goz ardir edilmemelidir. Kurumsal iti-
bar ve marka imaj1 kavramlari tiiketici giive-
nini olusturan en 6nemli unsurlardir. Gligli
bir marka imaji1 yaratmak i¢in, tiikketicilerin
zihninde olumlu nitelikler ve faydalar uyan-
dirilmasi gerekir. Bu baglamda marka ¢ag-
risimlary, marka imaj1 olusturmada oldukca
onemlidir. Marka imaji, miisterinin markaya
karst tutumu, taninma diizeyi ve aligveris
deneyimi sonucunda olusmaktadir (Dilsiz,
2008:25-27).

AMAC

Bu ¢alisma; arastirmada “Dijital Pazarlama-
nin Spor Uriinlerini Satin Alma Niyeti Uze-
rindeki Etkisi Olceginin’diizeylerinin 6lgiil-
mesi yonelik hazirlanmis yabanct dilde bir
calismanin Tiik¢e’ye uyarlanmisini, gegerlik
ve giivenirlik calismasini icermektedir. Di-
jital pazarlamanin bireylerin spor iriinlerini
satin alma niyeti iizerindeki etkisini ortaya
¢ikarma amacina hizmet etmesi ve alanya-
zma bir dlgme aract kazandirmak amaciyla

ylriitiilmektedir. Yapilan ¢alismay1 kullana-
cak arastirmacilarin dijital pazarlamanin spor
tirtinlerini satin alma niyeti tizerindeki etkisi
hakkinda goriisleri ortaya koyarak dijital pa-
zarlama konusunun gelisimi desteklenmesi
amagclanmstir.

ARASTIRMANIN YONTEMI
Arastirmanin Modeli

“Dijital Pazarlamanm Spor Uriinlerini Satin
Alma Niyeti Uzerindeki Etkisi Olgeginin”
Tiirkceye uyarlanmasi amaglanan bu aras-
tirma, mevcut durumu saptamaya yonelik
betimsel bir ¢aligmadir. Aragtirma yontemi
olarak, anket (survey) tiirlinde bir betimsel
tarama modeli se¢ilmistir.

Dijital pazarlama ile ilgili yapilan arastirma-
lar ve dijital pazarlamanin spor iirlinlerinin
satin alinmasina olan etkilerinin incelendigi
caligmalar literatiirde son donemlerde tarti-
stlmaya baslanan baglica konular arasindadir.
Dijital pazarlamanin spor iriinlerinin satin
alimmasina etkisi konusu ise arastirmasi ge-
reken baslica konular arasinda yer almak-
tadir. Bu baglamda Alwan ve Alshurideh
(2022:387-848) tarafindan gelistirilen “Diji-
tal Pazarlamanin Spor Uriinlerini Satin Alma
Niyeti Uzerindeki Etkisi” dl¢egi sayesinde
dijital pazarlamanin bireylerin spor {irlini
satin alma diizeylerini ne denli etkiledigi ko-
nusunun incelenmesi olanakli hale gelmistir.
Bu caligsma ile, 6l¢egin Tiirk¢e’ye uyarlamasi
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yapilarak literatiire katki saglamak amaclan-
maktadir. Boylelikle benzer aragtirmalarin,
Tiirkge literatiirde yapilmasi icin bir baslan-
gic noktasi olusturmak hedeflenmektedir.

Arastirmanin Orneklemi

Arastirma kapsaminda daha kozmopolit bir
evren elde etmek amaciyla arastirmanin evre-
ni Eskisehir ve Ankara illerinde yasayan 386
bireyden olugmaktadir. Kolayda 6rnekleme,
yeterli 6rneklem sayisina ulagilana kadar, go-
niilliilik esasina dayali, en kolay ulasilabilen
katilimcilar1 se¢me esasina dayanmaktadir
(Giirbiiz ve Sahin, 2018:8). Google Forms
izerinden olusturulan anketler dijital plat-
formlarda katilimcilara dagitilmis ayni za-
manda yiiz ylize bir sekilde elden uygulanan
anketler ile uygulanma saglanmstir.

Saglikli bir faktér analizinin yapilabilmesi
icin katilimer sayisinin 100 ila 200 arasin-
da olmas1 (Tabachnick, vd., 2007:25) ya da
kullanilan madde sayisinin 10 kat1 bir 6rnek-
lem biiyiikliigiiniin secilmesi Onerilmektedir
(Kline, 2014:35). Orneklem biiyiikliigii art-
tikca daha iyi sonuclar elde edilebilmektedir
(Biiyiikoztiirk, 2002:13; Giirbliz ve Sahin,
2018:8; Ural, 2011:74). Bu baglamda 386
katilimcinin uyarlama caligsmasi ic¢in yeterli
oldugu diistiniilmektedir.

Veri Toplama Teknigi ve Araci

Dijital pazarlamanin bireylerin spor {iriin-
leri satin alama diizeylerine olan etkilerini

belirlemek amaciyla Alwan ve Alshurideh
(2022:837-848) tarafindan gelistirilmistir. 4
faktor ve 15 sorudan olusan 6lgegin KMO
degeri 0.82 olarak belirlenmistir. “Kesinlikle
Katilmiyorum (1), Katilmiyorum (2), Biraz
Katiliyorum (3) Katiliyorum (4) ve Kesinlik-
le Katiliyorum (5) seklinde 5°li likert tipin-
dedir.

Veri Toplama Aracinin Hazirlanmasi

Dijital pazarlamanin spor iriinlerini sa-
tin alma niyeti lizerindeki etkisi Glgeginin
Tiirkge’ye uyarlanma asamasinda Brislin’in
(1970:215-229) g¢eviri-geri ¢eviri yontemi
esas alimmistir. Oncelikle 6lgegi gelistiren
aragtirmacilardan, O6l¢egi Tiirkgeye uyarla-
mak i¢in izin alinmistir.Daha sonra Brislin’in
(1970:2015-229) gore 6lcek maddeleri Tiirk-
ce ve Ingilizce dillerini ¢ok iyi derecede bi-
len, her iki kiiltiire de asina 2 Ingiliz Dili ve
Edebiyati bolimiinde gorevli 6gretim tiyesi
tarafindan birbirlerinden habersiz bigimde
Tiirkceye g¢evrilmistir. Ceviriler yapildiktan
sonra, ¢evirileri yapan 2 uzmanin bir araya
getirildigi bir calisma ile ¢evirilerdeki fark-
liliklar uzlast yoluyla giderilmistir. Ardin-
dan ¢evirisi yapilmis olan maddeler 6lcek
formatina doniistiiriilerek 7 alan uzmaninin
degerlendirmesi i¢in goriislerine sunulmus-
tur. Bu degerlendirmede 6l¢cek maddelerinin
anlasilirhgr ve Kkiiltiirel uygunlugu gozden
gecirilmistir. Degerlendirme sonucunda elde
edilen Tiirkge dlcek, Tiirkge ve Ingilizce dil-
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lerini ¢ok iyi derecede bilen, her iki kiiltiire
de asina Ingiliz Dili ve Edebiyat1 boliimiin-
de gorevli iki 6gretim iiyesi tarafindan tekrar
Ingilizceye ¢evrilmistir. Tekrar cevirisi ger-
ceklestirilen Ingilizce olgek, orijinal dlgek
ile karsilagtirllmig ve son olarak degerlen-

dirilmesi amaciyla tekrar 3 uzman goriisiine
sunulmustur. Uzman degerlendirmelerinin
ardindan 6l¢egin son haline karar verilmis ve
arastirmada kullanilmak iizere hazir hale ge-
tirilmistir.Uzerine tiim ¢aligmalarm yapildig
Olcegin son hali tablo1 de goriilmektedir.

Tablo 1. Dijital Pazarlamanin Spor Uriinlerini Satin Alma Niyeti Uzerindeki Etkisi Olce-
ginin Olcegi Alt Boyutlar

Boyutlar Scale Sub- Olgek Alt Boyutlari ve Toplam Madde
Dimensions Sayilart
and Total
1- Sosyal Medya Pazarlamasi 3
2- Elektronik Agizdan Agiza(WOM) 3
3- Satin Alma Niyeti 5
4- Marka Ejsitligi 4
Toplam: 4 15

Tablo1’de goriildiigl iizere ‘Dijital Pazar-
lamanm Spor Uriinlerini Satin Alma Niyeti
Uzerindeki Etkisi Olgeginin” toplam 4 bo-
yutu kapsamaktadir. Bunlar: Sosyal Med-
ya Pazarlamasi Boyutu 3 ifade, Elektronik
Agizdan Ag1za(WOM) Boyutu 3 ifade, Satin
Alma Niyeti Boyutu 5 ifade ve Marka Esitligi
Boyutu 4 ifade, olmak iizere toplam 15 6l¢ek

sorusunu kapsamaktadir.
Veri Analizi

Arastirmadan elde edilen verilerin anali-
zinde SPSS 26 ve Amos 21 Paket programi

kullanilmistir.  Verilerin  yorumlanmasinda
katilimcilara yonelik bilgiler i¢in yiizde (%),
frekans, Cronbach alfa degerlerini belirle-
mek icin reliability analiz ve Glgegin bizim
dilimize uyum gosterip gostermedigini orta-
ya ¢ikarmak i¢in Dogrulayici Faktor Analizi
(DFA), analizlerinden yararlanilmistir.

BULGULAR
Demografik Bulgular

Arastirma katilimcilarinin demografik 6zel-
likleri diizenlenmis ve Tablo 2’de verilmistir.
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Tablo 2. Katimer Demografik Durumlar

Degiskenler Katagoriler N F (%)
Kadin 291 75.4
Cinsiyet
Erkek 95 24.6
Evli 30 7.8
Medeni Durumu
Bekar 356 92.2
18-22 283 73.2
23-27 57 14.8
Yas
28 -32 23 6
33+ 23 6
Lise ve alt1 52 7
Egitim Durumu On Lisans ve Lisans 17 85
Lisans st 5 8
4000 ve Alt1 35 9.2
4001 - 6000 22 5.7
Aylik hane geliri
6001 - 8000 11 2.8
8001 — 10.000 270 69.9

Yapilan anketin genelinde bireylerin 291 kisi-
nin (75,4) kadinlardan olustugu ve kadinlarin
daha fazla katilm gosterdigini gérmekteyiz.
Ote yandan 95 (24,6) isinin erkek bireylerin
katilim sagladigini sdyleyebiliriz.

Yapilan ankete katlan bireylerin medeni du-
rumlart incelendiginde, katilmecilarin %
92.2°nin bekar, % 7.8’nin ise evli olduklari

tespit edilmistir.

Yapilan ankete katilan katilimcilarin yas
gruplaria bakildiginda (73,2) 283 kisinin
18-22 yas araligit oldugunu gormekteyiz.

Katilimcilarin genel anlamda yas gruplarina
bakmamiz gerekirse, (14,8) 57 kisinin 23-27
yas araliginda, (6) 23 kisinin 28-32 yas ara-
liginda ve (6) 23 kisinin 33 yas ve istiinde
oldugu belirlenmistir.

Katilimeilarin aylik hane gelirleri incelendi-
ginde ise (12,4) 48 kisinin 10000 TLve iize-
rinde gelire sahip oldugu, sonrasinda en yiik-
sek orana sahip olan (69,9) 270 kisinin 8001
ve 10000 TL arasinda aylik hane geliri oldu-
gu goriilmektedir. Diger katilimcilardan ise
(2,8) 11 kisinin 6001-8000 TL arasinda gelire

26



L MAN4 wization 7
NG 5o, & or .
® 7 o0\ & TR\ %,
off 9pe \: 5 =
Siw () @ £ 5
Z ; Q =
& - < z §
1S0 14001 SI2
GUVEN PLUS GRUPAS. ~m—— 10002
UHBAB

www.uhbabdergisi.com.tr
Uluslararas1 Hakemli Beseri ve Akademik Bilimler Dergisi

Ocak / Subat / Mart — Kis

Doénemi Sayi:29 Y11:2023

International Refereed Journal of Humanities and Academic Sciences
January / February / March - Winter Term Number: 29 Year: 2023
ISSN Print: 2147-4168 Online 2147-5385

ID:50 —

K:38

(ISO 18001-OH-0090-13001706 / 1ISO 14001-EM-0090-13001706 / ISO 9001-QM-0090-13001706 / ISO 10002-CM-0090-13001706)
(MARKA PATENT NO: TRADEMARK)

(2015/03947-20

15-GE-17304)

sahip oldugu, (5,7) 22 kisinin 4001-6000 TL
arasinda son olarak (9,2) 35 kisinin 4000 TL
ve altinda aylik ortalama gelire sahip oldugu
yapilan analiz sonucu karsimiza ¢ikmaktadir.

Anketin uygulanma alan1 olarak, Eskisehir ve
Ankara illerinde yapilmasi ve bu illerde ya-
sayan biryelerin okuryazarlik seviyesinin ytk-
sek olmasi nedeniyler, egitim durumunun (85)
328 kisinin On lisans/Lisans Egitimi ve (8) 31
kisinin ise Lisansiistii statiistinde oldugunu
belirlenmistir. 27 kisinin ise lise ve alt1 egitim
diizeyini igaretledigi tablo 2 goriilmektedir.

Dogrulayic1 Faktor Analizi (DFA)

Yapist onceden belirlenmis iligki driintiilerinin
dogrulanip dogrulanmadiginin gostergesi ola-
rak Dogrulayici1 Faktor Analizi (DFA) tekni-
gine bagvurulmaktadir. Bu baglamda 6nceden
yapist belirlenmis bir 6l¢gme aracinin, baska
kiiltiire uyarlanmasi ¢alismalarinda DFA yap1
gecerliginin test edilmesi ve degerlendirilmesi
icin kullanilmaktadir A¢imlayicit Faktor Ana-

lizi (AFA) ise dogrulayict fakor analizindeki
sonuglarin anlaml bir degere sahip olamadi-
ginda kullanilmalidir (Hair, vd., 2010:7). Bu
dogrultuda ise dijital pazarlamanin spor {iriin-
lerini satin alma niyeti tizerindeki etkisi 6lge-
ginin yapisinin uyumunu incelemek amaciyla
DFA yapilmistir. Bu analiz ile dijital pazarla-
manin spor Urlinlerini satin alma niyeti {lize-
rindeki etkisi 6lgeginin yapisinin dogrulanip
dogrulanmadig1 ve yapi1 gegerliginin degerlen-
dirilmesi i¢in kanit elde edilmistir. Calismada
dogrulayic1 faktér analizi i¢in 386 katilimci-
dan veri toplanarak analiz ger¢eklestirilmistir.
Katilimcilarin demografik 6zellikleri Tablo 1
‘de sunulmaktadir. Verilerin normal dagilim
gosterdigi gozlemlenmis ve SPSS AMOS 21
(Analysis of Moment Structures) analiz prog-
ram1 kullanilmistir. Dogrulayici faktor analizi
teknigi ile elde edilen faktoriyel model ve fak-
tor madde iliskisine ait path diyagrami agsagida
Sekik1’de yer almaktadir.

2
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$atAINiy:
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batAlNIy.

Sekil 1. Dijital Pazarlamanmin Spor Uriinlerini Satin Alma Niyeti Uzerindeki Etkisi Olce-
gine Ait Yol Diyagram

Bu caligmada bazi boyutlara ait sorularda  mistir. DFA analizinde ele alinan degerler ise;
modifikasyon yapilmistir. Yapilan modifiksa-  x?/sd (CMIN/DF), RMSEA, CFI, GFI ve IFI
yonlardan 6nce ve modifikasyon yapildiktan  degerleridir (Hu & Bentler, 1999:1-15; Ye at
sonraki degerler asagida Tablo 3 ’de veril-  al., 2014:8).
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Tablo 3. Dijital Pazarlamanin Spor Uriinlerini Satin Alma Niyeti Uzerindeki Etkisi Ol-
cegi (DPSUSANUE) Dogrulayic1 Faktor Analizi Sonuclar

UYUM INDEKSLERI DPSUSANUE Modifikasyon Scale Sub-Dimen- DPSUSANUE Mod.
Uygulanmadan Uygulamadan Once sions and T Uygulandiktan Sonra
X2/sd 3.909 2.781

RMSEA 0.87 0.68

CFI 0.907 0.945

GFI 0.893 0.935

IFI 0.908 0.946

Tablo 4. Yapisal Esitlik Modelinin Kabul Edilebilir Uyum Iyiligi Araliklar

RAPPORT INDEX Good Fit Scale Sub-Dimen-  Acceptable Fit Value
sions and T Ranges

X2/sd x*/sd <3 x2/sd <5

RMSEA 0 <RMSEA <0.05 0.00.05 < RMSEA <

0.08

CFI 0.90< CFI<1.0 0.90 < CF1<0.97

GFI 0.90 < GFI<1.00 0.85< GFI<0.99

IFI 095< IFI< 1 0.90 < IFI<0.95

Kaynak: (Hu & Bentler, 1999:1-15)

Dogrulayict faktor analizi (DFA) sonucunda,
olusturulan modelde uyum 1yiligi degerleri
incelendiginde x2/sd: 2,781 RMSEA: ,068
CFI:, 945 GFI:, 935 IFI:, 946 olarak bulun-
mustur. Bu degerlerin literatlirde kabul edi-
len smirlara ¢ok yakin oldugu goriilmektedir
(Hu ve Bantler, 1999:1-15). Modifikasyon
indeksleri incelendiginde bir cok degerlin ka-
bul edilebilir uyum degerleri arasinda bulun-
madigini bazi degerlerin ise kabul edilebilir

uyum deger araliginda oldugu goriilmektedir.
Fakat daha iyi iyi uyum saglnamsi agisindan
e7vee§, el0veell ve sonolarak el3 ve el4
maddeleri arasinda bir modifikasyon yapil-
mistir. Modifikasyon islemi uygulanmadan
once ve uygulandiktan sonraki uyum deger-
leri tablo3’de gosterilmektedir. Bunun disin-
da kabul edilebilir uyum 1yiligi araliklarida
tablo 3’ da verilmistir.

Tablo 3’de DFA sonuclarindan elde edilen
uyum degerleri yer almaktadir. Tablo 3’de yer
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alan deger, Tablo 4’da aciklanan kabul di-
zeyleri ile karsilagtirlldiginda x*/sd (CMIN/
DF) degerlerinin DFA i¢in iyi uyum gosterdi-
gi diger degerlerin ise kabul edilebilir uyum
diizeyinde oldugu sonucuna ulagilmaktadir.
Bu baglamda ¢ikan sonuglarin kabul edile-
bilir, bir anlamlilik gostermesi nedeniyle FA
analizi yeterli olup agimlayici faktor analizi-
ne gerek duyulmamistir (Hair, vd., 2010:7).
Sonug olarak 6lgegin DFA sonucu ile uyum-
luluk gostererek dogrulandigini ifade etmek
mimkiindiir. Bu durum ayni zamanda 6lge-
gin Tirk kiiltlirline uyarlamasinin yap1 geger-
ligine yonelik kanit olusturmaktadir.

Dijital Pazarlamanin Spor Uriinlerini Sa-
tin Alma Niyeti Uzerindeki Etkisi Olcegi-
nin Giivenirligine fliskin Bulgular

Olgek gelistirme ve uyarlama calismalarin-
da gecerlilik analizlerinden sonra Ol¢egin
giivenirliginin incelenmesi gerekmektedir.

“Dijital Pazarlamanin Spor Uriinlerini Satin
Alma Niyeti Uzerindeki Etkisi Olceginin”
giivenirligi i¢ tutarlilik kat sayilar1 hesapla-
narak incelenmistir. I¢ tutarlilik Cronbach
Alfa katsayis1 yardimiyla yorumlanmaktadir
(De Vellis, 2003:26). Olgekte yer alan ifa-
delerin tutarl iligskide olup olmadig1 ve ayn
yapiyt Ol¢iip Ol¢mediginin Cronbach Alfa
katsayisiyla saptanabilmektedir (Yasliog-
lu, 2017:74-85). Genellikle alan yazinda bir
aragtirmanin Cronbach Alfa degerinin 0,7 de-
geri ve iizeri olmasi gerektigi belirtilmektedir
(Yashoglu, 2017:74-85; Karakog¢ ve Donmez,
2014:39-49). Pai ve Chary (2013:13) ise 6l-
cek giivenilirligi i¢in Cronbach Alfa kat say1-
sinin 0,6’dan biiylik olmasi gerektigini ifade
etmektedir. Tablo 3’de Dijital Pazarlamanin
Spor Uriinlerini Satin Alma Niyeti Uzerinde-
ki Etkisi Olgegi Cronbach Alfa degerleri gos-
terilmektedir.

Tablo 3. Dijital Pazarlamanin Spor Uriinlerini Satin Alma Niyeti Uzerindeki Etkisi Olge-
gi Cronbach Alfa Degerleri

Boyutlar Scale Sub-Dimen- Cronbach Alfa Degeri N
sions and Total

1- Sosyal Medya Pazarlamasi 701 3

2- Elektronik AgizdanAgiza(WOM) .803 3

3- Satin Alma Niyeti .885 5

4- Marka Esitligi .888 4

Tablo3’de dlgek boyutlarinin ve dlgek gene-
linin Cronbach Alfa degerleri yer almaktadir.

3 maddeden olusan sosyal medya pazarla-
mast boyutunun 0,701, 3 maddeden olusan
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elektronik agizdan agiza (WOM) boyutunun
0,803, 5 maddeden olusan satin alma niye-
ti boyutunun 0,885, ve 4 maddeden olusan
marka esitligi boyutunun 0,773 degerinde
oldugu goriilmektedir. Boyutlarin yani sira
0lcegin biitiinsel olarak hesaplanan Cronbach
Alfa degeri de 0,888°dir. Bu degerler dogrul-
tusunda dijital pazarlamanin spor iriinlerini
satin alma niyeti tizerindeki etkisi 6lgegi’nin
giivenirlilik analizi ile i¢ tutarlilik gosterdigi
ve glivenirliginin yiiksek oldugu anlasilmak-
tadur.

Olcegin Yorumu

Dijital pazarlamanin spor iirlinlerini satin
alma niyeti lizerindeki etkisi 6l¢egi’nin Tiirk-
¢eye uyarlanmig formu analizler sonucu 15
maddeden olusan 4 faktorlii bir yapida olup,
0l¢ek maddelerine verilecek yanit secenekleri
“Kesinlikle Katilmiyorum (1), Katilmiyorum
(2), Biraz Katiliyorum (3) Katiliyorum (4) ve
Kesinlikle Katiliyorum (5) seklinde 5°1i likert
tipindedir. Olgekte ters puanlanacak herhangi
bir madde bulunmamaktadir. Olcekten alia-
cak toplam puanlar boyutlar bazinda hesap-
lanacak olup, ilk 2 boyut bazinda en diisiik
puan 3, en yiiksek ise 15 puan alinabilecektir.
Bunun disinda kalan satin alma niyeti boyu-
tundan en diistik 5 en yiiksek ise 25. Diger bir
alt boyut olan Marka Esitligi boyutundan ise
en distik 4, en yiiksek 20 puan alinabilecekir.
Bu dogrultuda 6lgek puanlari degerlendiri-
lirken, bireylerin puanlar1 yiikseldikge ilgili

boyutta ait etkiler ve destek oranlarinin yiik-
selecegi ya da puanlari diistiikce ait etkiler ve
destek oranlarmin diisecegi yoniinde yorum-
lanmalidir.

TARTISMA

Calismanin amaci “Dijital Pazarlamanin Spor
Uriinlerini Satin Alma Niyeti Uzerindeki Et-
kisi Olgegini” Tiirk diline ve kiiltiiriine uyar-
lamaktir. Bu siirecte dncelikle dilsel esdeger-
lige bakilmis, kapsam gecerliligi hesaplanmis
ve yap1 gecerliligi analizleri yapilmistir. Ge-
cerlik i¢in gegerlilik-giivenilirlik ve dogrula-
yict faktor analizi kullanilmis ve i¢ tutarlilik
glivenirligi kullanilarak siire¢ tamamlanmis-
tir. Analiz sonucunda, faktor yiikleme limit-
leri ve tahmin edilen uyum indeksleri dikkate
alindiginda, yapisal model ile 6lgme modeli-
nin kabul edilebilir diizeyde uyum gosterdigi,
Olcegin Tiirkce ve orijinal faktoér yapisinin
uyumlu oldugu gériilmektedir. Olgegin Cron-
bach Alpha degeri 0,88 olarak hesaplanmistir
ve bu deger orijinalinden daha yiiksektir. Bu
da i¢ tutarliligin yiliksek oldugunu gosterir.
Olgegin maddeler arasi tutarliligy, i¢ tutari-
lik acisindan giivenilirligi gostermektedir ve
Olcegin bu kosulu sagladigi goriilmektedir.
Gegerlik, giivenirlik ve giivenilirlik analizleri
sonucunda “Dijital Pazarlamanin Spor Uriin-
lerini Satin Alma Niyeti Uzerindeki Etkisi
Olgeginin Tiirk dili ve kiiltiirii icin gecerli ve
giivenilir bir 6l¢ek oldugu sdylenebilir.
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Olgme araci sosyal medya pazarlamasi,
elektronik agizdan agiza, satin alma niyeti ve
marka esitligi boyutlariyla dijital pazarlama-
nin satin alma niyeti tizerindeki etkisi bagla-
minda kullanilabilecek 6nemli bir arag olarak
degerlendirilebilir. Kannan (2017:22-45)’ in
ortaya koymus oldugu ¢alismasinda, dijital
ortamin miisteri inceleme ve degerlendirme-
leri, sosyal etkilesimlerin sagladigi verilerden
pazarlama etkinliklerine miisteri yanitlar1 ve
ortak ¢alisanlara kadar bir veri dizisi Uretti-
gini ortaya koymustur. Bu verilerin firmanin
cevrimi¢i miisteri modellerini anlamasiyla
pazarlama stratejileri gelistirmesi ve taktik-
lerin pazarlama siireci tizerindeki etkinligini
Olemesi i¢in oldukca onemlidir. Dijital tek-
noloji hizinin gelismesi ve yiikselmesiyle re-
kabet avantaj1 elde etme ihtiyac1 da dogmus
oldu.

Satin alma davranisi ise Oncelikle mal ve hiz-
metlerin niteliklerinden faydalanirken artik
giiniimiizde hedef alinan miisterilerin kiiltii-
rel, psikolojik ve demografik 6zellikleri tara-
findan da etkilenmektedir. Tiiketiciler, kiyas-
lama yapacag: iiriinlerde karara ulasabilmek
i¢in Uriin ve marka hakkinda duyduklarindan
yararlanir. E-wom tiretim sektoriinde 6nemli
bir unsur olmasina ragmen bu alanda literatiir
incelendiginde ¢ok az calisma bulunmustur
(Jalilvand ve Samiei, 2012:460-476). Poturak
ve Softic (2019:17-43)’ e gore oldukga 6nem-

li olan bu kavram, marka degeri e-wom ve

satin alma niyeti arasinda araci gorevi goriir

seklinde yorumlanmustir.

Yasadigimiz teknoloji caginda iriinler ara-
sinda farkliliklar az olmaya baslamistir. Yani
rakipler tarafindan cabuk taklit edilebilmek-
tedir. Piyasadaki mevcut markalarin imajlari,
neyi nasil temsil ettikleri, miisteriye nasil bir
izlenim biraktig1 en az sagladig: diger fayda-
lar kadar 6nemlidir (Deniz, 2012:243-268).
Tiketiciler kaliteli olarak algilamadiklar
markalar1 degerli olarak goérmezler. Bu mar-
ka degerini etkileyen 6nemli bir unsudur. Tii-
ketici temelli marka degerini belirleyen fak-
torleri test etmek icin ortaya konan ampirik
calismasinda, marka degerini belirleyen fak-
torler etkin ve etkili bir sekilde yonetilirse tii-
keticilerin algiladigr marka degerinin de arta-
cagi belirtilmistir (Ural ve Perk, 2012:11-25).

Sosyal ag siteleri gelisim gosterdik¢e firma-
lar iirlinlerin algisin1 degistirmek i¢in sadece
gecmisten gelen klasik geleneksel araglara
giivenmiyorlar. Artik sosyal ag bilgilerini
kullanarak en etkili tiiketiciyi ve algisini be-
lirleyerek gelisim kismina gecis yapiyorlar.
Artan sosyal medya kullanimiyla agizdan
agiza iletisim giiclii ve daha biiytik bir etki-
si oldugu goriilmektedir. Ayrica sosyal med-
ya pazarlamasi bilgilerin diinyadaki herkese
iletme yoludur (Ahmed ve Zahid, 2014:533-
549). Yaptig1 derleme ¢aligmasi sonucu yeni
nesil iletisim araci olan dijital pazarlamanin
sosyal medya pazarlamasi 6zelinde hem islet-
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meler hem tiiketiciler agisindan pek ¢ok fay-
da tagidig1 ancak kaygi durumlarinin da varli-
g1 gdzlemlenmistir (Alan vd., 2018:463-504).

SONUC

Sonu¢ olarak bu konuda yapilan calisma-
lar esliginde dijital pazarlama giin gectikge
onem kazanmaktadir. Sosyal medyanin her
giin gelisim ve degisim gostermesi her alani
etkilemekle beraber dijital pazarlama ortami-
na olumlu yonde etki gostermektedir. Sirket-
lerin artik sosyal medya yoluyla kendilerini
tanitmalari televizyonda yayimlanan reklam-
lardan daha ¢ok karsimiza ¢ikmaktadir. Bu
durum risk almay1 da beraberinde dogurmak-
tadir ¢linkii geleneksel pazarlama yontemleri
taninmis hale gelen firmalarin vazgegilmezi
durumundadir. Dijital platformlarin  fark-
I1 isimlerle karsimiza ¢ikmasiyla satin alma
durumlari, marka degeri etkisi de farkli bir
boyut kazanmistir. Satin alma etkisin en basi-
tinden demografik 6zelliklere gore bile degi-
siklik gosterdigi yapilmis calismalarla ortaya
konmustur. Buna en ¢ok etki eden durumlar-
dan biri ise agizdan agiza yayilarak ilerleme
seklidir. Sanal diinya olusmasiyla birlikte in-
sanlar hem c¢evrelerinden duyarak hem {iriin-
lerin aninda kullanic1 yorumlarina ulagarak
zamandan tasarruf etmis sekilde tliriine belirli

deger imaj1 olusturmaktadirlar.

Sosyal medya pazarlamasi, elektronik agiz-

dan agiza, satin alma niyeti ve marka esitligi

gibi 6nemli rol oynayan boyutlardan olusan
“Dijital Pazarlamanin Spor Uriinlerini Satin
Alma Niyeti Uzerindeki Etkisi Olgegi” Tiirk
dili ve kiiltiirii i¢in gegerli ve glivenilir bir
dlgme aracidir. Olgegin dijital pazarlama ala-
ninda ¢alisan arastirmacilar tarafindan kulla-
nilmasi, bireylerin dijital pazarlama araciliyla
spor {riinleri satin alma niyeti tizerindeki yo-
nelim konusunda uygulama alanina ve ilgili
literatiire olumlu katkilar saglayacagi diisii-

nilmektedir.
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EXTENDED ABSTRACT

Intruduction and Main : Digital marketing is a technology-supported structure in cooperation
with users in order to jointly create, communicate and maintain value for all structures in the
environment. The interest in these devices, which emerged with the emergence of new mobile
devices such as smartphones and tablets, has an important use for marketing (Kannan, 2017:22-
45). Bulmaz’a (2016:342-365) by digital marketing; It communicates with the target audience
through the internet, mobile applications and social media platforms. In short, it is a marketing
method that fulfills all marketing practices in this environment by using digital channels. In
addition, it can be considered to create an application area of traditional marketing strategies
in a “virtual” environment. The reason for the increase in the active use of social media is that
social media users are not only customers but also producers of published content and active
participants in marketing communication activities. Social media marketing has many effects
such as customer loyalty and loyalty (Erkan vd., 2021:189-201). While marketing leaves its
place to the concept of digital marketing, it is seen that the purchase intention will change in
this direction. The sharing of likes and comments by the users, the posts that the brand promo-
tes on social media sites, and the dissemination of information about the brand by expressing
it means the formation of e-WOM. Another customer’s likes, suggestions and opinions in the
online environment are a factor that guides consumers’ purchasing decisions (Poturak ve Sof-
tic, 2019:17-43). According to Jalilvand ve Samiei (2012:460-476), the developing mobile
internet, customers can read the recommendations of the products they are interested in di-
rectly online, and it is thought that this can have a significant impact on the purchasing point.
It should be said that word of mouth communication and marketing play an important role in
increasing the purchase intention of customers and creating a positive image on the brand. The
brand image combined with other brand formations can create a reason for purchasing by cre-
ating positive thoughts in customers. This brand awareness develops along with the perceived
quality and the image created by the brand because these factors positively affect the value of
the brand. It is said that the recognition, hearing or feeling of the brand and the brand image it
creates affect the repeat purchasing behavior of the brand (Ural ve Perk 2012:11-26).According
to Poturak ve Softic (2019:17-43), argues that the value of a brand varies greatly depending on
customer perception. Therefore, local companies need to face the realities of the digital age and
interact with their target audience by following their customers on social media platforms. A

growing consumer base is embracing social media and is spending too much time searching for
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information. Thus, it turns out that purchase intentions are also greatly affected. Method: The-
refore, this research aims to address the impact of the brand on digital marketing and purchase
intention from a comprehensive perspective. In this direction, development studies have been
started in order to measure the effects of expressions such as brand value, brand effect, brand
image on digital marketing and purchase intention. The research topic has emerged due to an
empirical study investigating the brand effect of digital marketing on purchase intention and/or
the lack of a scale in this area. The research was created to correlate the purchase intention of
digital marketing sports products with the moderate effect of brand equity.In order to obtain a
more cosmopolitan universe within the scope of the research, the universe of the research con-
sists of 386 individuals living in the provinces of Eskisehir and Ankara. Convenience sampling
is based on the principle of choosing the most easily accessible participants on a voluntary basis
until the sufficient number of samples is reached (Glirbiiz and Sahin, 2018). Questionnaires
created through Google Forms were distributed to the participants on digital platforms, and at
the same time, they were applied face-to-face by hand-applied questionnaires. Findings and
Results : (Hu and Bantler, 1999:1-15). Cronbach Alpha values of the scale dimensions and the
overall scale are included. It is seen that the social media marketing dimension consisting of 3
items is 0.701, the electronic word of mouth (WOM) dimension consisting of 3 items is 0.803,
the purchase intention dimension consisting of 5 items is 0.885, and the brand equity dimension
consisting of 4 items is 0.773. In addition to the dimensions, the Cronbach Alpha value of the
scale, which is calculated holistically, is 0.888. In line with these values, it is understood that
the scale of the effect of digital marketing on the intention to purchase sports products shows
internal consistency with the reliability analysis and its reliability is high. As a result, the im-
portance of digital marketing is increasing day by day. The development and change of social
media every day affects every field and has a positive effect on the digital marketing environ-
ment. It is now more common for companies to promote themselves through social media than
in television commercials. This situation leads to risk taking, because traditional marketing
methods are indispensable for companies that have become well-known. With the emergence
of digital platforms with different names, the effect of purchasing status and brand value has
gained a different dimension. Studies have shown that the purchasing effect varies even from
the simplest to demographic characteristics. One of the most affecting situations is the way it
spreads from mouth to mouth. With the creation of the virtual world, people create a certain va-
lue image for the product by both hearing from their surroundings and saving time by reaching
the immediate user comments of the products. The Impact Scale on Intention to Buy is a valid

38



ization
& Tor,

&
o>

xernat;
o 00,
Uopezipy

10002

GUVEN PLUS GRUPAS.
UHBAB
www.uhbabdergisi.com.tr
Uluslararas1 Hakemli Beseri ve Akademik Bilimler Dergisi
Ocak / Subat / Mart — Kis Dénemi Say1:29 Y11:2023
International Refereed Journal of Humanities and Academic Sciences
January / February / March - Winter Term Number: 29 Year: 2023

ISSN Print: 2147-4168 Online 2147-5385
ID:50 - K:38
(ISO 18001-OH-0090-13001706 / 1ISO 14001-EM-0090-13001706 / ISO 9001-QM-0090-13001706 / ISO 10002-CM-0090-13001706)
(MARKA PATENT NO: TRADEMARK)
(2015/03947-2015-GE-17304)

and reliable measurement tool for Turkish language and culture. It is thought that the use of the
scale by researchers working in the field of digital marketing will contribute positively to the
field of application and the relevant literature on the intention of individuals to purchase sports

products through digital marketing.
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INTRODUCTION

After the development of capitalism and the
formation of capital together with the indus-
trial revolution, commercial and industrial en-
terprises entered into a process of evolution.
Initially, national-scale enterprises were oper-
ating in the economic field, and then interna-
tional, multinational and transnational enter-
prises began to operate. In this context, inter-
national foreign capital traffic has reached in-
credible dimensions together with globaliza-
tion and has affected economic developments
and changes (Demircan, 2003:5).

Foreign investments are expressed as the
transfer of investable resources to another
country by individuals and organizations
(DPT, 2000:1). Foreign investments are ex-
amined under two titles as foreign direct in-
vestment and portfolio investments. Foreign
direct investments can be defined as invest-
ments made to the companies located in other
countries by establishing a production facility
or purchasing existing production facilities in
countries outside of its headquarters, or pro-
viding founding capital for a newly estab-
lished company or increasing the capital of an
existing company in order to spread its pro-
duction beyond the borders of the country in
which it is established (Seyidoglu, 2015:626;
Karluk, 1983:14; Sener and Kilig, 2008:24).
On the other hand, portfolio investments are
realized through foreign investors purchasing

valuable papers in international capital mar-
kets in order to earn interest income (Bostan
etal.; 2016:25).

Foreign direct investments (FDI) are one
of the three ways of entering the foreign in-
vestments into the host country along with
credit, foreign aid and hot money (portfolio
investments) (Karluk, 1983:14). Due to low
interest and production costs, foreign direct
investments prefer the economies with high
profitability rates, growth dynamism, well-
established macro balances, lively domestic
demand and high educated workforce. In this
way, the earnings of the foreign capital attract-
ed to the country not only provide a source of
financing, but also bring along non-financial
opportunities such as know-how, manage-
ment information, marketing techniques, new
technology and patent-license (Bostan, et al.;
2016:25).

Portfolio investments can leave the invested
country at any time due to the high liquidity
of the instruments they contain. For this rea-
son, they can contribute to the financing of
growth, as well as create negative effects on
the country’s economy in the form of inflation
pressure, overvaluation of the national curren-
cy and worsening of the current account bal-
ance (Alp, 2000:180-199). For these reasons,
it can be stated that foreign capital that can
help a country’s economic growth is foreign
direct investment (Bostan, et al.; 2016:25).

41



oization g
<& or .

e 0
= S S\ & %
S 2°® )z § S
B - 2 _ °
GUVEN PLUS GRUPA.S. ISO 14001
~— 10002
UHBAB

www.uhbabdergisi.com.tr
Uluslararas1 Hakemli Beseri ve Akademik Bilimler Dergisi
Ocak / Subat / Mart — Kis Dénemi Say1:29 Y11:2023
International Refereed Journal of Humanities and Academic Sciences
January / February / March - Winter Term Number: 29 Year: 2023
ISSN Print: 2147-4168 Online 2147-5385
ID:56 — K:04
(ISO 18001-OH-0090-13001706 / ISO 14001-EM-0090-13001706 / ISO 9001-QM-0090-13001706 / ISO 10002-CM-0090-13001706)
(MARKA PATENT NO: TRADEMARK)
(2015/03947-2015-GE-17304)

The fact that foreign direct investment (FDI)
is an important factor in the development pro-
cess of countries has been demonstrated by
the changes in the economic field. The most
important problem that developing countries
face in their economic growth processes is
that they do not have sufficient capital or na-
tional savings to support their investments.
These countries resort to the method of ob-
taining the resources they need from devel-
oped countries. In this context, FDI is con-
sidered as the main source of capital inflows
for developing countries and countries are
making efforts to attract FDI to their coun-
tries with various incentives as well as vari-
ous practices (Karisg and Ayla, 2018:256).

The factors that determine the orientation of
foreign direct capital are discussed in two
parts as push and pull factors. The push fac-
tors consist of factors that affect the outward
orientation of capital as a result of economic
developments in the outside world, such as
regional trade agreements and decreasing
profitability in developed country markets.
However, pull factors are related to the inter-
nal dynamics of the economy in which for-
eign direct investment is directed.

Such factors as the abolition of controls on
capital movements and financial liberaliza-
tion, developments in transportation and
communication technologies, the fact that es-
pecially the markets of developing countries

offer suitable costs for raw materials and la-
bor, tax rates, exchange rate policy, financial
incentives, privatization practices, macroeco-
nomic stability, quality of bureaucracy and
political factors are described as pull factors
(Kar and Tatlis6z, 2008:9-12).

Vitality and sustainable growth in the econo-
my are expected with the increase in foreign
direct investments. Foreign direct capital
flows, which accelerated with globaliza-
tion, ensure that the investments needed by
the countries are realized with external re-
sources, especially in cases where domestic
savings are insufficient, and make significant
contributions to economic growth. For this
reason, foreign direct investments are dis-
tinguished as a source to support economic
growth (Dereli, 2018:146).

Outsourcing provided through FDIs provides
significant benefits to the economy especially
in the development of foreign trade opportu-
nities, as well as enabling the transfer of new
technologies, the growth of the country’s
economy and the use of modern know-how
techniques (Karluk, 2000:97). With the glo-
balization process, it is accepted that FDI
inflows can increase the international trade
volume and contribute positively to the de-
velopment of the country (Aizenman and
Noy, 2006:318).
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It is thought that FDIs will increase produc-
tivity through technology transfers and man-
agement techniques in the country they enter,
and thus increase exports. In addition, FDI
inflows can indirectly stimulate the demand
for intermediate and capital goods imports in
the country it enters, causing an increase in
imports (Altintag, 2009:3).

A well-planned and effectively directed for-
eign direct investments create positive effects
on production, employment, income and ex-
port together with balance of payments and
growth rate. The most prominent effect of
these investments on the host country’s econ-
omy is the net contribution to the national
income. In contrast to the positive effects,
these investments may also have negative ef-
fects such as increased control of foreigners
in economic life, deterioration of the integrity
in the economy, removal of trade barriers, ex-
clusion effect and technological dependency
(Mucuk and Demirsel, 2009:366).

LITERATURE REVIEW

The literature review is limited to the stud-
ies investigating the correlation between FDI
and employment for Turkey. Accordingly;

It has been determined in the research con-
ducted by Karagdz (2007) that the relation-
ship between foreign direct investment en-
tries for Turkey and employment has been
studied for the period 1970-2005 by taking

into account the effect of GDP. As a result of
the research, it has been ascertained that there
is a long-term relationship between FDI and
gross domestic product and employment, but
there is no causal connection between FDI
and employment.

In the research performed by Aktar et al.
(2009), the relationships among the foreign
direct capital (FDI), export (EX), unemploy-
ment (UR) and gross national product have
been analyzed by using per semester data
(2000:1-2007:4). The existence of the rela-
tionship among the variables has been deter-
mined following the research. However, it
has been revealed that foreign direct invest-
ments do not increase employment.

In the study of Vergil and Ayas (2009), the ef-
fect of foreign direct investment on employ-
ment in the sectors of manufacturing industry,
financial intermediary institutions, wholesale
and retail trade, mining and quarrying sectors
has been investigated by using the annual
data covering the period 1992-2006. It has
been determined as a result of the study that
foreign direct investments on the basis of sec-
tors negatively affected the employment.

The effect of foreign direct investments (FDI)
on unemployment in Turkey has been studied
by using the data of 2000:Q1-2009:Q4 pe-
riod in the research conducted by Peker and
Goger (2010). As a result of the research, no
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statistically significant relationship has been
found between FDI and unemployment in
the long run. In the short-term analysis, it has
been found that although FDI has increased
unemployment in the current period, it has
reduced after two periods.

In the study of Biilbiil and Emirmahmutoglu
(2010), the employment creation status of for-
eign direct investments investing in the Turk-
ish banking sector has been examined. As a
result of the research, it has been determined
that the increase in the annual growth rate of
the number of branches has increased the an-
nual growth rate in employment in foreign
and Turkish banks. In addition, it has been
determined in the research that the increase in
the annual growth in assets increases the total
employment in foreign and Turkish banks.

In addition, it has been determined in the re-
search that the increase in the annual growth
in assets increases the total employment in
foreign and Turkish banks.

In the study conducted by Saray (2011), the
relationship between employment and FDI
entering Turkey in the period 1970-2009 has
been examined. It has been determined as a
result of the research that foreign direct in-
vestment in Turkey does not have a signifi-
cant effect on employment.

In the research conducted by Ekinci (2011),
the data from Turkey for the period 1980-

2010 were used in order to determine whether
there is a long-term relationship among for-
eign direct investments, economic growth
and employment, and the relationship among
these variables has been tested. As a result
of the research, a long-term relationship has
been found between foreign direct invest-
ments and economic growth while no rela-
tionship has been observed between foreign
direct investments and employment.

In the research conducted by Sandalcilar
(2012), the effect of foreign direct investment
inflows on employment in Turkey has been
analyzed by using data for the period 1980-
2011. It has been determined as a result of
the research that foreign direct investment
in Turkey do not have a significant effect on

employment.

The relationships among the FDI and wages,
gross domestic product, growth, productiv-
ity and employment were examined by using
quarterly data for the period 1991-2011 in the
research conducted by Bakkalci and Argin
(2013). As aresult of the research, it has been
determined that there is no causal connection
between FDI and employment level.

In their study, Ugler et al., (2013) have in-
vestigated the effect of foreign direct invest-
ment on employment in Turkey for the period
1989:Q1-2011:Q1. According to the research
results, it has been observed that there is no
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significant relationship between foreign di-
rect investment and employment in the long
and short run.

In the study conducted by Goger and Peker
(2014), the effects of foreign direct invest-
ments on employment have been analyzed
for Turkey, China and India with data for the
period 1980-2011. According to the research
results, it has been determined that there is
a cointegration relationship between the vari-
ables. According to the results of the long-
term analysis, it has been determined that
10% increase in foreign direct investments
decrease employment by 0.3% in Turkey
while it increases by 0.3% and 0.2% in China
and India, respectively.

In the research conducted by Dalgi¢ and
Fazlioglu (2015), Turkish manufacturing
companies have been discussed based on
industry and service statistics for the period
2003-2012. Analyses have been performed
by creating application models that show the
status of companies in receiving foreign di-
rect investment. It has been concluded as a
result of the research that foreign direct in-
vestments increase the employment level.

Dogan and Can (2016) have analyzed the ef-
fect of foreign direct investment on employ-
ment in Turkey for the period 1970-2011 in
their study. According to the results of the re-
search, it has been determined that there is a

long-term relationship between the FDI com-
ing to Turkey and the employment rate.

In the research conducted by Sahin (2016),
the relationship between foreign direct in-
vestment and employment in the Southern
African Development Community (SADC)
countries has been examined with the data
covering the years 1992-2013. It has been as-
certained in the study that there is a negative
relationship between unemployment rate and
FDI.

In the research conducted by Colak and Alak-
barov (2017), the relationship between FDI
and employment rate has been investigated
with the data covering the years 1995-2013
for the Nine Commonwealth of Independent
States Countries. As a result of the research,
it has been determined that there is a long-
term positive relationship between FDI and
employment.

In the research conducted by Kahveci and
Terzi (2017), the causality relationship be-
tween FDIs and economic growth, employ-
ment and capital accumulation for the period
1984-2015 in Turkey has been examined.
According to the research results, it has been
determined that there is a one-way causality
relationship from capital accumulation and
economic growth to FDI. No causal relation-
ship has been found between FDIs and unem-
ployment.
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In the research performed by Noyan Yalman
and Kosaroglu (2017), the effect of foreign
direct investment on growth and employ-
ment has been examined with the data of
1988-2016. As a result of the research, it has
been determined that there is no causal link
between FDI, economic growth and unem-
ployment for the period of 1988-2016 for
Turkey.

In the research conducted by Oguz (2018),
the effect of foreign direct investment on em-
ployment has been examined for the years
1990-2016. It has been determined following
the research that there is no relationship be-
tween FDI and employment in the short run,
but there is a relationship in the long run.

In the study conducted by Ercakar and
Giivenoglu (2018), the effect of foreign direct
investment inflows on unemployment in Tur-
key has been investigated by using data from
1980-2016. As a result of the research, it has
been concluded that there is a long-term re-
lationship between the variables. In addition,
it has also been ascertained that the increase
in foreign direct investment in the long run
reduces the unemployment rate.

In the research conducted by Umit and
Karatas (2018), the relationship between in-
flation, growth, foreign direct investment,
real effective exchange rate and unemploy-
ment rate has been investigated for the period

2000: Q1-2013: Q4 in Turkey. As a result of
the research, it has been concluded that there
is no relationship between the unemployment
rate and foreign direct investment.

In the research conducted by Unsal (2019),
the effect of financial development and for-
eign direct investment on employment has
been investigated by using data for the period
1987-2017 in Turkey. It has been established
following the research that there is no long-
term relationship and causal link between the
related variables.

In the research conducted by Karahan Dur-
sun (2019), the effect of foreign direct invest-
ments on employment in Turkey has been ex-
amined for the youth workforce according to
their education level. In the research, the re-
lationship between foreign direct investments
and youth employment according to educa-
tion levels for the period 2005:Q1-2018:Q2,
and the long and short-term effects of foreign
direct investments on youth employment
have been investigated. It has been deter-
mined after the research that foreign direct
investments have a positive effect only on
vocational high school and higher education
youth employment. Moreover, it has been
concluded that the employment effect of for-
eign direct investments is mostly seen in the
youth workforce who have graduated from
higher education, but this effect is limited.
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In the study conducted by Korkmaz and
Dastan (2020), whether foreign direct invest-
ments have an effect on the labor market has
been investigated. In the research, the rela-
tionship between foreign direct investment in
Turkey and the unemployment rate in Turkey
has been discussed for the period 2005:Q4-
2019:Q1. As a result of the research, it has
been concluded that there is no long-term re-
lationship between foreign direct investment
and unemployment rate, but there is a one-
way causality between the two variables. In
summary, it has been determined that there
is a one-way causal link from unemployment
rate to foreign direct investment in Turkey.

In the research conducted by Altuntas and
Altintas (2020), the relationship between
foreign direct investment (FDI) and employ-
ment rate (EMP) for developed and develop-
ing country groups has been investigated for
the period of 2000-2017. According to the
results of the research, it has been concluded
that there is a one-way causality from foreign
direct investments to employment.

In the research performed by Han and Uygur
(2021), the relationship between energy con-
sumption, foreign direct investments and
economic growth for the E-7 countries has
been investigated for the period 1995-2017.
As a result of the research, the existence of
a bidirectional causality relationship between
gross capital formation, energy consumption

and employment for foreign direct invest-
ments has been found.

In the study conducted by Ugur and Cetin
(2022), the effect of foreign direct investment
inflows on employment has been estimated
for the G-20 member countries between 1992
and 2019. As a result of the research, it has
been determined that a 10% increase in di-
rect investment inflows in the G-20 country
group reduces employment by 0.07%. When
the research results are evaluated on a coun-
try basis, it has been determined that foreign
direct investment inflows decrease employ-
ment in Turkey, South Korea and Indonesia.
In other G-20 countries, it has been observed
that foreign direct investment inflows do not
affect employment. Moreover, it has been
found that real gross domestic product has a
positive and statistically significant effect on
employment in other G-20 economies except
Brazil, South Africa and Argentina.

DATA-MODEL-METHODOLOGY

The data from the last 9 years from 2013
to 2021 were used in this analysis. Data on
employment are obtained from TSI (Turkish
Statistical Institute) Labor Force Statistics re-
ports. FDI data has been obtained from the
website of the Ministry of Commerce of the
Republic of Turkey. Augmented Dickey Full-
er Test has been applied to find the integra-
tion order of the variables. After checking the
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stationarity of the data, the existence of coin-
tegration has been tested by developing the
following equation by using ARDL approach.
The coefficients of the variables (at the level)
have taken to test the no cointegration hypoth-
esis against the alternative hypothesis of coin-
tegration. By comparing the calculated values
with the values, whether there is a cointegra-
tion or not has been decided. After detecting
the existence of cointegration, the Error Cor-
rection Model has been developed.

EMPIRICAL RESULTS
Unit Root Test

The results of the unit root test are given in Ta-
ble 1. Augmented Ducky Fuller unit root test
has been used in this study. The results show
that the variables are not stationary at the level
and are I(1) at 1 percent.

Table 1. Unit Root Test!

Variables ADF Test
TOTAL FDI 0.9253
CAPITAL FDI -4.5342%*
REAL ESTATE FDI  -0.5432
LABORFORCE -4.6432%
EMPLOYMENT -5.6452%

Cointegration Test

After the unit root test, an equation has been
developed by keeping employment as the de-
pendent variable, total, capital and foreign di-
rect investment in real estate separately, and
labor force as the independent variable. This
equation has been used to check for the pres-
ence of cointegration. The no cointegration

1 Note: * and ** shows the rejection of hypothesis at
1% and 5% respectively

hypothesis has been tested against the alter-
native cointegration hypothesis. The standard
F statistic has been used for this process. The
results are shown in Table 2. When compar-
ing 10 critical values, the null hypothesis of
cointegration is rejected at the 1% level. This
has confirmed the existence of cointegration
among FDI, employment and labor force in
Turkey. Error Correction Model has been de-
veloped to further explain this relationship.
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Table 2. ARDL Co-Integration Test Result

F-statistic = 5.9492
90% Lower Bound 90% Upper Bound
2.2322 5.6443

In case the statistic is between limits, the test ~ Table 3 shows the long-term predictions of the

is inconclusive. In case it is above the upper model. It shows that an increase of one million
limit, the null hypothesis with no level ef- dollars in Total FDI can increase the employ-
fect is rejected. In case it is below the lower ment level by 0.32% in the long run. The coef-

limit, the null hypothesis with no level effect ~ ficient is significant at the 10% level.

is not rejected.

Table 3. Long-Term Regression Equation-Total FDI

Dependent Variable: EMPLOYMENT

Variable Coefficient t-Statistic Prob.
Constant -6.232 -8.232 0.000
Total FDI 0.032 1.844 0.088

R-squared 0.982

Table-4 shows the long-term predictions of the ~ ment level by 0.11% in the long run. The coef-
model. It shows that an increase of one million  ficient is significant at the 10% level.

dollars in real estate FDI can increase employ-

Table 4. Long-Term Regression Equation -Real Estate FDI

Dependent Variable: EMPLOYMENT

Variable Coefficient t-Statistic Prob.
Constant -10.654 -9.321 0.000
REALESTATE FDI  0.011 4.532 0.064
R-squared 0.912
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Table 5 shows the long-term predictions of  ment by 3.55% in the long run. The coeffi-
the model. It shows that a one million dollar  cient is significant at the 10% level.
increase in Capital FDI can increase employ-

Table S. Long-Term Regression Equation -Capital FDI

Dependent Variable:

Variable Coeflicient t-Statistic Prob.
Constant -21.642 -10.853 0.000
CAPITAL 0.355 6.865 0.003
FDI

R-squared 0.936

Table 6 shows the long-term predictions of  level by 4.62% in the long run. The coeffi-
the model. It shows that a one-unit increase in ~ cient is significant at the 10% level.
the labor force can increase the employment

Table 6. Long-Term Regression Equation -Labor force

Dependent Variable: EMPLOYMENT

Variable Coefficient t-Statistic Prob.
Constant -2.753 -4.211 0.000
LABORFOR- 0.462 4.121 0.000
CE
R-squared 0.951
Error Correction Model selecting appropriate delays with the aid of

AIC & SIC criteria. Table 7 shows the results

Before developing the error correction mod- of the ECM. The term error correction coef-

el, the coefficients taken at the level have

] ] ficient describes the convergence/divergence
been normalized and an error correction term

i and deviation/convergence rate of the vari-
has been developed. The error correction
term (ECT) has been included in the error

correction model. ECT has been estimated by

able towards equilibrium. In order to obtain
appropriate results, the error correction term
coefficient must be of a negative sign with a
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significant t value. In our scenario, the error
correction term has been found to be negative
with a significant t value. This means that the

employment level converges to equilibrium
by 83% over a period of time.

Table 7. Error Correction Model

ARDL with Error Correction Model Error Correction P-value
appropriate lags Term
ARDL (3,8,9) EMPLOYMENT=f(FDI, -0.83431 -4.64321
LABORFORCE) (0.0031)
CONCLUSION competitive markets (Altuntag and Altuntas,

Foreign direct investment, which has gained
great importance with the globalization
movement, is considered as a fundamental
element in the economic growth and devel-
opment of countries. It guides to competi-
tion between countries at the point of hosting
more. Foreign direct investments having a
critical importance in overcoming the prob-
lem of capital insufficiency, which is one of
the biggest economic problems of develop-
ing countries, increase the foreign exchange
reserves by closing the capital deficit of the
host country in the first place. On the other
hand, it increases the production amount and
productivity in the country and brings posi-
tive economies of scale to the agenda with the
transfer of new technologies; it directly and
indirectly increases employment, provides
the opportunity to reach new markets, and
has a welfare-enhancing effect with effective

2020:564-565).

This study analyzes the impact of FDI on em-
ployment from 2013 to 2021. Applying the
ARDL approach in the study, a significant
long-term relationship has been ascertained
between FDI and employment in Turkey. The
negative sign of the error correction term is
negative with a significant t value. It has in-
dicated that the employment level has con-
verged to equilibrium by 83% at one time.
Alternative tests have also shown that the
parameters are stable at the 5% level. It can
be observed in the long run that a million
dollar increase in Total FDI will increase the
employment level by 0.32%, a million dollar
increase in Real Estate FDI will increase the
employment level by 0.11%, a million dol-
lar increase in Capital FDI will increase the
employment level by 3.55%, and a one-unit
increase in the labor force can increase the
employment level by 4.62%.
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In conclusion, it can be suggested that the
government should give incentives to foreign
investors who want to undertake the invest-
ment activity in Turkey directly. As foreign
investors are prone to security measures, it
is extremely important to provide them with
security. One of the ways to feed the large
herd of labor is to make the country’s con-
ditions favorable for foreign investors. It is
highly critical for economic administrations
and politicians to show the same will and to
ensure economic and political stability in or-
der that the sustainability of foreign direct in-
vestments is ensured. Investment incentives
should be brought to foreign investors, tax
exemptions should be offered, legal rights of
investments and investors should be secured,
bureaucratic procedures regarding foreign di-
rect investment should be reduced.
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INTRODUCTION

Kick Boxing is a standing combat sport ba-
sed on kicking and punching, usually for self-
defense, developed from the sports of karate,
thai boxing (Thai boxing) and western boxing
(TKF, 2022). Kick is a branch made with kic-
king and punching, which is a combination
of kicking and boxing punch. Kick Boxing is
known as a mixed martial art from the forma-

tion of all far eastern martial arts.

Kick Boxing is represented by many internati-
onal organizations. However, WAKO (World
Association of Kickboxing Organizations) is
one of the biggest federations. Kickboxing,
which became widespread in Europe in 1976,
started to develop with the organizations of
WAKO. Before competing in WAKO tourna-
ments, each athlete undergoes a long and dif-
ficult audition in their own country. Normally
these people are already national champions
of their country in their own weight category
in a particular Kick Boxing style. WAKO
offers 8 different Kick Boxing styles. These
are Semi Contact, Light Contact, Full Con-
tact, Low Kick, K1 rules, Aero-Kick Boxing,
Musical Form and Kick Light. Five styles
are done on the tatami, while the other three
styles are done in the ring. That’s why WAKO
guarantees the best Kickboxing fights possib-
le and its gold medalists are true champions
(TKF, 2022).

The aim in far eastern sports, namely kick-
boxing, is to receive discipline training and
to become mentally and physically well. Far
eastern sports branches are not a defensive
art to harm a person or apply resistance thro-
ugh a living or non-living being (Sunay and
Bayraktar, 2004). The interest in kickboxing
is increasing worldwide due to its beneficial
effects such as increasing muscle strength and
keeping the body in shape (Zazryn, Finch, &
McCrory, 2003).

With the sport reaching large masses around
the world, the sport of kickboxing as a branch
is increasing in popularity day by day. The-
re are many licensed athletes registered both
in our country and in the world kickboxing
federation, who participate in the kickboxing
branch only in terms of defense and discipline
or health, as well as participating in profes-
sional matches as contestants. Since the ath-
letes participating in the competitions make
three rounds in less than two minutes, their
kicks must be fast in the round, as they use
it by spending more effort on kicking while
using it in punching and kicking. Since the
kicking technique requires a high explosive
force, stronger lower extremity muscles are
accepted as one of the important parameters
affecting the sportive success of tackwondo
players (Kazemi, De Ciantis, Rahman, 2013).
The number of performance tests specific to

individual combat sports is limited when lo-
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oking at the literature (Ulupinar, Ozbay, &
Gengoglu, 2020).

Kicking Frequency Speed Test (FSKT) is ac-
cepted as a more original performance test for
sports involving kicking technique compared
to such tests (Ferreira da Silva Santos, Lotur-
co, Franchini, 2018). As a FSKT criterion,
it is a test with logical validity (Ferreira da
Silva Santos and Franchini, (2021). This test,
which was applied by Ulupmar et al. (2021),
is the only example in the national literature
to distinguish between experienced and inex-
perienced Taekwondo-specific single and
multiple kick frequency speed tests. They
used to be able to.

This study both FSKT10s specific to taek-
wondo sport of both FSKT 5x10s’s experien-
ced and inexperienced tackwondo players it
is effective in distinguishing; shows that they
can be used to monitor the performance le-
vels of athletes. But FSKT 5x10s FSKT10s
in distinguishing groups from Because it is
more effective, it is thought that it may be
more suitable for determining the performan-
ce of tackwondo players. Hence tackwondo,
‘kickboxing’ and ‘muay

In sports branches that include kicking tech-
niques such as thai, FSKT, which appears as
a field test, movements that reflect the com-
petition profile of their performance. It is tho-
ught that it can contribute to the increase of

sportive success by allowing (Ulupinar et al.,
2021).

Training models that provide the most app-
ropriate response to the needs of combat
sports, today’s sports researches are focused
on and the findings obtained are necessary to
obtain optimal efficiency. is important. Dif-
ferent types of training models, training and
competition using similar energy systems
may affect its performance at different levels
(Olmez and Akcan, 2021). Taekwondo; ba-
sic biomotors such as strength, speed, agility,
quickness, endurance and balance. operates
and improves its features (Sahin, Sarag, Co-
ban, & Coskuner, 2012). Kyorugi (Olympic
tackwondo) competitions consist of 3 rounds
of 2 minutes and therefore anaerobic energy
systems dominant (Campos, Bertuzzi, Dou-
rado, Santos, & Franchini, 2012). Athletes,
strong and coordinative techniques (Brid-
ge, Jones, & Drust, 2011; Kazemi, Casella,
& Perri, 2009; Kazemi, Cantis and Rahman,
2013; Kazemi, Perri and Soave, 2010; Kaze-
mi, Waalen, Morgan and White, 2006; Tan
and Krasilshchikov, 2015). All biomotors of
tackwondo, especially anaerobic abilities.
The close relationship with the features is
advantageous during the competitions of the
durable, fast and quick athletes. allows them
to be. Because during kyorugi, athletes get
the opportunity they get with the right timing.
They have to apply the maximum successful
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technique in minimum time. It is imperative
that they It forces you to be quick and quick.
For this reason, tackwondo training is a speed
and agility developer. It frequently includes
exercises and has a high technical frequency
in fast and short time intervals.

trains the athletes to be successful (Aydemir
etal., 2021; Ouergui et al., 2020).

AIM

In this study, it is aimed to apply the kick fre-
quency speed test between the athletes who
practice licensed kick boxing sports branch
with experience and those who continue
inexperienced. As a result, it can be said that
Kicking Frequency Speed Test (FSKT) is ac-
cepted as a more specific performance test for
sports involving kicking technique compared
to such tests. According to the perception of
the current training method, the individual
characteristics of the sport and the athlete are
in the foreground. should be kept. A training
method designed according to the characte-
ristics of the sport and the athlete requires
performance measurement methods. Correct
performance measurement is essential for
correct training.

Taekwondo has a unique structure, and for
this reason recently, tackwondo More specific
strategies are being developed to evaluate the
performance of athletes (Araujo et al., 2017;
Sant’Ana, Diefenthaeler, Dal Pupo, Detani-

co, Guglielmo and Santos, 2014; Santos and
Franchini, 2016; Sant’ Ana, Franchini, Muri-
as and Diefenthaeler, 2019).

RESEARCH METHOD
Model of the Research

24 kickboxers voluntarily participated in this
study. Experienced group (EG) training expe-
rience and at least 5 years of experience as a
competitor. The criteria were determined for
the inexperienced group (IG) on the conditi-
on that they have 1-2 years of training experi-
ence and they do kickboxing training at least
three days a week. Athletes who did not have
any injuries and did not interrupt their trai-
ning were included in the study. Considering
that the nutritional conditions were met at
least three hours before starting the test, and
taking into account the test ambient tempe-
rature, an environment was provided so that
no external factors would be reflected in their
performance. Before the start of the test, a 5
min warm-up run and 10 min dynamic and
passive stretching exercises and 15 min pre-
paration time were given. The test was started
by randomly calling the athletes.

Anthropometric Measurements

Participants’ height (cm) was measured with
a portable height meter (Stadiometer, Holta-
in Ltd, UK); body weight (kg) was measured
with a bioelectrical impedance analyzer (Ta-
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nita TBF 401, Japan). The participants’ body
mass index (BMI) was calculated by dividing
the body mass by the square of the height in
meters with the following formula: BMI=
body mass (kg)/[height (m)]2.

Kick Frequency Speed Test (FSKT)

In FSKT, every kick that the athletes hit with
the ‘Middle kick’ technique (Middle kick
technique is a side technique applied to the
abdominal area) towards the target area on
the ‘Safeguard’ dressed athlete for 10 seconds
is considered valid and consists of the maxi-
mum number of kicks that can be thrown.
The total number of kicks he hit with the
same foot for 10 seconds was recorded for
use in the analyses. Kicks that were not app-
lied with the correct technique in the test and
were thrown out of the shadeguard were con-
sidered invalid (Mavi Var & Seving, 2020).
After the invalid measurements, the athletes
were given a five-minute rest interval and the
test was performed again according to the

instructions. After the warm-up period, each
athlete was given two try-outs with five-mi-
nute rest intervals, in accordance with the test
protocol previously explained, and a practice
period was carried out. FSKT10s was applied
to obtain the single and best FSKT rating of
the participants. In this test, the participants
were asked to kick the stomach level as much
as they could in 10 seconds in line with the
given instruction, and the number of repeti-
tions obtained within the specified time was
recorded as the valid score. After resting for
five minutes, this protocol was repeated and
the best score in the two measurements was
recorded as the FSKT10s pre-test (da Silva
Santos, Franchini, 2018). According to FSKT
classification. Kickers of 16 and below are
rated as ‘very weak’, those with 17 kicks
as ‘weak’, 18-21 kicks as ‘medium’, 22-23
kicks as ‘good’, and those with 24 or more
kicks as ‘excellent’ (da Silva Santos, Herrera-
Valenzuela, Franchini, 2019).
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Figure 1. KFST (Tekce Sport Club, Ankara, 2022)

Analysis of Data FINDINGS

The data obtained in the study were evalua-  The demographic characteristics of the rese-
ted in the SPSS 24.0 package program. The  arch participants were arranged and given in
significance level of the measurement results ~ Table 1 and 2.

used in the study for all statistical analyzes

was accepted as p>0.05.

Table 1. Anthropometric Characteristics of the Experienced Group

Athletes  Age Height Weight VKI Train. Exp.  FSKTI FSKT2
EG1 22 160 55 21,48 6 33 32
EG2 20 169 60 21,01 5 30 31
EG3 23 172 78 26,37 7 29 31
EG4 21 163 53 19,25 10 25 27
EGS5 26 174 79 26,09 11 16 19
EG6 24 168 70 24,8 9 17 18
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EG7 21 171 68 22,99 5 18 19
EGS8 20 161 50 19,29 6 19 20
EGY9 25 175 72 23,51 7 16 17
EG10 19 158 50 20,03 4 30 31
EG11 22 167 58 20,08 5 26 19
EG12 23 170 65 21,22 6 27 28
Total 22,16 167,33 63,16 22,17 6,75 23,83 24,33
As seen in Table 1, Participants were experi-  mass index (BMI): 22.17 kg/m2, training ex-

enced group (EG); n=12, age: 22.16, height:  perience: 6.75 years.
167.33 cm, body weight: 63.16 kg, body

Table 2. Anthropometric Characteristics of the Inexperienced Group

Athletes  Age Height Weight VKI Train. Exp. FSKT1 FSKT2
IG1 19 163 62 23,34 3 16 19
1G2 21 160 57 2227 2 18 19
1G3 24 167 63 22,29 5 19 22
1G4 20 171 70 23,94 4 16 20
1G5 18 164 54 20,08 3 26 29
1G6 21 161 53 20,45 4 29 30
1G7 24 170 75 25,95 5 15 20
IG8 26 169 68 23,81 3 19 22
1G9 23 165 61 22,41 4 22 23
IG10 25 163 55 20,07 5 27 30
IG11 19 168 67 23,74 3 20 21
I1G12 21 167 71 2546 3 16 19
Total 21,75 165,66 63 22,81 3,66 20,25 22,83

As seen in Table 2, Inexperienced group An-  63.00 kg, BMI: 22.81 kg/m2, training experi-
thropometric characteristics (IG); n=12, age:  ence: 3.66 years.
21.75 years, height: 165.66 cm, body weight:
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Table 3. EG and 1G Groups Classification by Discriminant Function Analysis Between

FSKT<sub>10s</sub>
Groups N FSKTI1 (10s)  FSKT2 (10 s) Training Exp. P ES
EG 12 23.83 24.33 6.75 0.001 3.16
IG 12 20.25 22.83 3.66 0.001 1.32
P<0.001

Table 3 shows the EG and IG Groups clas-
sification by discriminant function analy-
sis between FSKT<sub>10s</sub>. While
there was no significant difference between
the groups in age, height, body weight and
BMI variables (p>0.05); training experience
(p<0.001, almost perfect ES), FSKTI110s
(p=0.001, large ES), FSKT210s [ p<0.001,
large ES], EG score values were significantly
higher than IG was found to be higher.

DISCUSSION

The aim of this study is to apply the Kicking
Frequency Speed Test between the athletes
who practice licensed kick boxing sports
branch with experience and those who con-
tinue inexperienced. As a result, it can be said
that Kicking Frequency Speed Test (FSKT) is
accepted as a more specific performance test
for sports involving kicking technique com-
pared to such tests. The athletes who practice
the licensed Kick Boxing sport branch with
experience and those who continue inexperi-
enced. 24 male Kick Boxers voluntarily par-
ticipated in the study. Participants were expe-

rienced group (EG, n=12, age: 22.16, height:
167.33 cm, body weight: 63.16 kg, body mass
index (BMI): 22.17 kg/m2, training experi-
ence: 6.75 years) and inexperienced group
(IG, n=12, age: 21.75 years, height: 165.66
cm, body weight: 63.00 kg, BMI: 22.81 kg/
m2, training experience: 3.66 years). Partici-
pants attempted to kick the training dummy
the maximum number of times over 10s dur-
ing FSKTI10s; they repeated the same ap-
plication five times with 10 s rest intervals.
Statistical analyzes were performed with the
IBM-SPSS 24 program and the level of sig-
nificance was evaluated as p>0.05. While
there was no significant difference between
the groups in the variables of age, height,
body weight and BMI; difference in training
experience.

In the study, a valid and reliable tool that can
measure tackwondo kicking performance
was found anthropometric and motoric tests
are limited, which affects kick performance.
It was determined that the studies examining
the characteristics were also limited (Santos
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and Franchini, 2016, 2018; Sant’Ana et al.,
2014; Santos et al., 2018). In this study, the
effects of taekwondo kicking performance
were investigated. It was aimed to determine

the basic anthropometric and motoric features
(Olmez et al., 2022).

An idea about the kick performance and mea-
suring the technique frequency applied per
unit time. Another test that gives the test is the
Frequency Speed of Kick Test. A single block
of 10 seconds or 10 each. There are 2 versions
applied in 5 second intervals (10 seconds of
rest) (Santos and Franchini, 2016). This test is
similar to the quickness dimension of the TPP,
but detects kick speed cannot. FSKT has been
used in some previous studies, depending on
training developments and different. It has
been reported to be sensitive to elite athletes
(Santos & Franchini, 2018).

While height, body weight, BMI and kick Per-
formance Decrease Index (PDI) did not differ
significantly between the groups (p>0.05);
The numbers in FSKT10s, FSKT5x10s and
each set of this test were significantly higher
in EG than in IG (p<0.05). In addition, ac-
cording to discriminant function analyses, the
FSKT5x10s test classified the participants cor-
rectly at a rate of 95.5%, while the FSKT10s
correctly classified the participants with a
rate of 81.8%. In addition, between training
experience and FSKT10s (r=0.871, p<0.001
for EG; r=0.924, p<0.001 for IG) and FSK-

T5x10s (r=0.797, p=0.003 for EG; r=0.853
for 1G, r=0.853 for 1G, p=0.001) strong and
significant correlations were found. This study
shows that FSKT10s and FSKT5x10s tests
specific to tackwondo can be used to moni-
tor the performance of athletes as they are ef-
fective in distinguishing between experienced
and inexperienced athletes. However, since
the FSKT5x10s test is more effective in distin-
guishing groups than the FSKT10s, it may be
more appropriate to evaluate the performance
of tackwondo players (Ulupinar et al., 2021).

The main limitation of this study is the TPP of
the anthropometric and motoric characteristics
of its athletes. The lack of longer-term and re-
peated measurements to understand the effects
during application. However, this study is not
related to the physical and biomotor abilities
of tackwondo athletes in the developmental
period. It is one of the first studies to examine
the relationships between tackwondo perfor-
mances. In order to generalize the results, it
was compared with the athletes of different
performance levels and age groups. Height,
leg length, and strength levels it contributes
predominantly to kick performance in the later
stages, but speed and power showed that their
performance was an important determinant
of performance from the very first moment.
According to the individual anthropometric
characteristics of the athletes, at which stage
of the match are the results more successful? It
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is important to predict what might happen. In
addition, the speed and power performances
of the athletes, essential for them to have high
kick speed and quickness from the very first
moments of the match features were found.
These results indicate that tackwondo train-
ing plans and programs. It is absolutely nec-
essary to optimize the strength, speed and
power exercises in the preparation of the per-
son. shows the need (Olmez et al., 2022).

CONCLUSION

This study shows that FSKT10s test specif-
ic to tackwondo can be used to monitor the
performance of athletes as they are effective
in distinguishing between experienced and
inexperienced athletes. While there was no
significant difference between the groups in
the variables of age, height, body weight and
BMI; difference in training experience. As a
result, it can be said that Kicking Frequency
Speed Test (FSKT) is accepted as a more spe-
cific performance test for sports involving
kicking technique compared to such tests.
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DERGI HAKKINDA

ULUSLARARASI HAKEMLI BESERI VE AKADEMIK BILIMLER DERGISI; 2012
yili itibariyle yaym hayatina girmistir. Dergimizde literatiire kaynak saglayacak nitelik ve
degerde olan yayinlara yer verilmektedir. Dergimiz uluslararas1 hakemli bir dergi olup, yil-
da DORT say:1 ¢ikarmaktadir. Dergimizin sayilari MART, HAZIRAN, EYLUL ve ARA-
LIK aylarinda sistem iizerinden yayinlanmaktadir. Dergimiz gerek basili gerekse de internet
tizerinden ulasilabilen bir dergidir. Dergimizde Sosyal ve Beseri Bilimler alanindaki ¢als-
malar literatiire destek ve katki saglamas1 amaci ile okuyucu ve arastirmacilara kazan-
dirillmasi amag edinilmistir. Dergimizin bas editorleri Prof. Dr. Ayhan AYTAC, Prof. Dr.
Asuman Seda SARACALOGLU ve Prof. Dr. Giilten HERGUNER olup, dergi yonetim
kurulunun aldig1 kararlar dogrultusunda faaliyetlerini ger¢eklestirilmektedir. Bag editorler der-
ginin o anki yonetim kurulundaki en iist unvana sahip bilim insanlar1 olup yonetim kurulunun
%351’ inin aldig1 kararlar uygulanmaktadir. Gonderilen her yayin kendi alaninda uzman en az
iki hakemin onayindan ge¢meli ve hakemler tarafindan yayinlanabilir goriisiine sahip olmalidir.
Ayni say1 igerisinde yazarin bir yayimina yer verilir. Bu durum edit6ér ve yayin kurulunun talep
ile onerilerine gore degisiklik gosterebilir. Bu yondeki karar tek tarafli olarak bas editorlere
aittir. Diger ag¢idan ayni1 yazar(lar)a ait caligmalar “hakem ve yonetim kurulu onayindan gegen
caligmalar” siraya alinarak ilerleyen sayilarda yayinlanir. Hicbir yazar hakem ve yonetim/yayin
kurulu tiyeleri tizerinde etkili degildir. Dergimizde yaymlanmak iizere sisteme yiiklenen calis-
malar i¢in yayn telif hakki sozlesmesi istenmez. Sisteme yiiklenen ¢alismalar dergiye devre-
dilmis olarak kabul edilir. Yazar ya da yazarlar bu durumu kabul etmis ve derginin yayin kabul
sartlarina uygun hareket etmeyi teyit ederek bu sisteme dahil olmustur.

Dergimiz hakem ve bilim kurullarinda yer almak isteyen akademisyen ve bilim arastirmacila-
rinin mutlaka Dr. unvani almig ve alaninda uzman olmasi gerekmektedir. Ayrica bilimsel ¢alis-
malar yapmis olmasi sart1 aranir. Dr. ya da Uzman unvanina sahip olmayan ve alaninda yayin
yapmayan hi¢ kimse bilim, danigsma ve hakem kurullarinda yer alamaz. Dergi yonetim kurulu
derginin en iist karar ve yiirlitme mekanizmasini olusturur. Yonetim kurulunun aldig: her tiirli
karar kesin ve degistirilemez niteliktedir. Yonetim kurulu karar1 olmaksizin hi¢bir kosul ve sart-
ta dergi iizerinde islem gerceklestirilemez ve uygulamaya gidilmez. Dergi bas editorleri hakem
onayina gonderilmeyen ¢aligmalarin dergide kabul edilip edilmeyecegine, hakem siirecine gon-
derilip gonderilmeyecegine karar verebilir. Bu karar siirecinde yonetim kuruluna bilgi vermek
zorunda degildir. Dergimiz biinyesinde hakem, bilim ve danisma kurulunda yer almak isteyen
bilim insanlarinin katilimina ancak yonetim kurulu karar verebilir.

Dergimizde bazi ulusal ya da uluslararasi kongrelerde yayinlanmis s6zlii ve hakem onayindan
gecmis caligmalar i¢in Ozel sayilar seklinde ¢alismalar da gergeklestirilmektedir. Bu tip 6zel
sayilar ancak anlagsma yapilan kongrelerde sunulmus sozlii bildiriler i¢in gegerlidir. Bu bildiri-



lerin mutlaka kongre bilim kurulundan onay almis hakem degerlendirmesi yapilmis olmalidir.
Hakem degerlendirilmesi yapilmamis higbir ¢alisma yayina alinmaz. Yayinlanmak i¢in génde-
rilen ¢aligmalar dergi hakem onayina gonderilir. Ancak her iki hakemden olumlu doniis alan
caligmalar yayina almir. Ayrica sozlii sunulan bildirilerin mutlaka basili materyali ile hakem
onay raporlar1 dergimiz yonetim kuruluna ve bas editorlerine sunulmus olmalidir. Bu bilgi ve
materyallere sahip olmayan bildirilere dergimizde yer verilmez. Dergimizde islem siirecine dair
bilgiler yazar ve yazarlara yazili olarak dergi internet adresinden bildirilir. Ayrica dergimize liye
olup sisteme giris yapan her bir yazar siireg ile ilgili bilgileri derginin web sayfasindan kendisi
izleyip gelismeleri takip edebilir. Dergimizdeki kosul ve sartlar her bir yazar ve yazarlar i¢in
aynidir. Higbir kimse i¢in bu kurallar ve kosullar degistirilmez. Farklilik saglanmasi istenemez
talep edilemez. Dergimiz biinyesinde yayimlanmasi istenen eserlerin mutlaka derginin yayin
kabul ettigi alanlardan olmasi sart1 aranir. Bu 6zellikleri tasimayan higbir yayina dergimizde
yer verilemez. Hakem siirecine dair isleyis bas editor kontroliinde gerceklestirilir. Bas editorler
yaymin dergide hakem siirecine dair isleyisine yonelik bilgi ve karar verme yetkisine sahip
bulunur. Bas editorlerin uygun bulmadig1 ya da kabul etmedigi bir yayin dergide siirece dahil
edilmez. Bu konuda yazar ya da yazarlar dergi ile diger organlar iizerinde bir yiikiimliiliik olus-
turamaz. Hakem onayindan gegse bile editorler ya da yonetim kurulu mevcut ¢aligmanin yayin-
lanmasina olumlu goriis bildirmemesi veya makale sistemde yayina alinsa bile kurullarin karari
ile iptal edilebilir. Boyle bir durumda yazar ya da yazarlar dergiye bir yaptirim uygulamaz. Her
tiirlii yetki tek tarafli olarak dergi yonetim ve editorler kuruluna aittir.

Dergimiz T.C. hukuk kurallar1 ¢ercevesinde “5846” sayili Fikir ve Sanat Eserleri Kanun ve
Hiikiimleri 'ne tabi hareket eder. Bu kanunun gerekliliklerini yerine getirmeyen yazar ya da
yazarlar hakkinda dergimiz tek tarafli olarak hukuki haklarini1 korumaya sahiptir. Dergimizde
yayinlanmasi amaciyla gonderilen ¢alismalarda yapilan ilgili kanunlara uygun olarak gercek-
lestirilmeyen alintilar, intihal gibi konularda yazar ya da yazarlar tek tarafli olarak sorumlu-
dur. Her bir yazar ve yazarlar uluslararas1 akademik, bilimsel etik kurallara uymak zorundadir.
Bu kurallara uymayan yazarlar hakkinda ilgili kurum ve kuruluslara dergimiz dogrudan resmi
olarak bilgi verir. Doktora, Yiiksek Lisans ve Uzmanlik tezlerinden yararlanilarak hazirlanan
caligmalarda mutlaka kaynakca ya da 6zet altinda hangi ¢alismadan yararlanilarak hazirlandigi
belirtilmelidir. Aksi durumda bu tip calismalar etik kabul edilmez ve intihal gercevesinde de-
gerlendirilir. Tez ve uzmanlik tezlerinde mutlaka ilgili yayinin asil sahibinin ismi bulunmalidar.
[lk sirada etik kurallar ¢ergevesinde tezin “yayinmn” asil sahibi konumundaki kisi ilk sirada yer
almalidir. Danigman ve diger yazarlar tezin sahibinin 6niinde yer alamaz. Bu tip ¢aligsmalarda
tez danigsmani disinda farkli yazar isimleri bulunuyor ise ¢alismaya ne tiir bir katki saglandigi
kaynakca kisminda agikca belirtilmelidir. Dergimiz basili ve online olarak hareket eden bir ya-
yin organidir. Akademik alanda hazirlanan ¢aligmalarin yer aldig1 bir materyal olarak bilimsel
arastirma yapan kurum ve kisilere fayda saglamak amaciyla toplumsal hizmet sunan sosyal



bir organdir. Dergimiz parali bir dergi olmayip, hi¢bir yazara ya da yazarlara basili materyal
gondermek zorunda degildir. Dergimizde kabul edilen ve basima hak kazanan c¢alismalar dergi
yayin kabul sartlar1 ve yazim kurallarina uygun olarak mizanpaji yapilir ve sisteme yiiklenir.
Ihtiyaci olan yazar ya da yazarlar ile okuyucular sistemden bu say1y1 indirerek ihtiyacini gide-
rebilir. Mizanpaj yazar tarafindan 6rnek makale baz alinarak yapilmaktadir.



ABOUT

“INTERNATIONAL REFEREED JOURNAL OF HUMANITES AND ACADEMIC SCI-
ENCES?” has started to publish articles as of 2012. Our journal includes valuable and qualified
articles which will provide sources for the literature. Our journal is an international refere-
ed journal, and published QUARTERLY in a year. The issues of our journal are published
on MARCH, JUNE, SEPTEMBER and DECEMBER. Both online and printed versions of
the journal are available. In our journal, it is aimed to provide readers and researchers with
studies in the field of Social and Human Sciences in order to support and contribute to the
literature. Editors-in-Chief of the journal are Prof. Dr. Ayhan AYTAC, Prof. Dr. Asuman
Seda SARACALOGLU and Prof. Dr. Giilten HERGUNER and the journal carries out its
activities in accordance with the decisions taken by the Executive Board of the journal. Editors-
in-Chief are the members of the board who has the highest rank, and decisions taken by 51% of
executive board are implemented. Each submitted article is approved by two referees who are
experts in their fields, and is expected to be granted with positive opinions of referees as to be-
ing eligible for publishing. Within the same issue, single article of the author is published. This
situation may vary according to the requests and suggestions of the editors and editorial board.
The decision in this direction belongs unilaterally to the editors-in-chief. On the other hand,
studies of the same author (s) (studies that have been approved by the referee and the board of
directors) are listed and published in progressive issues. No author has any kind of power on
referees and executive board. Copy right agreement is not demanded for articles which have
been uploaded to the system for publishing. Rights of articles which have been uploaded to the
system are considered to be transferred to the journal. Author or authors are regarded to have
agreed on this and have been included in this system by committing to act in accordance with
the publishing conditions of the journal.

Academicians and researchers who would like to become a member of referees and scientific
boards of the journal are required to hold Ph. D. degree and be granted with the title of Doctor
and to be experts in their fields. In addition, one of the conditions is to have carried out scienti-
fic studies. No one who has not published works in his/her field and does not have the titles of
Doctor or Expert cannot become a member of referees and advisory boards. Executive board of
the journal is the senior decision and executive mechanism of the journal. Each and every de-
cision of the executive board is absolute and irreversible. Without the decision of the executive
board, nothing can be carried out or performed under no circumstance. The Editors-in-Chief
of the journal can decide on whether works which have not been sent to the approval of refe-
rees can be accepted or not, whether they can be included in the process of referees’ approval.
Editors-in-Chief do not have to inform the executive board on this process. Executive board is



the single body which takes decisions regarding the participation of scientists in the referees,
scientific and advisory boards of the journal.

In our journal, special issues can be prepared for works which have been presented orally in
some national or international congresses and which have been approved by a referee. Such
special issues are just valid for oral presentations in agreed congresses. Such works have to
be approved by scientific board of the congress and evaluated by referees. No work can be
published without referee assessment and approval. Works which are sent for publishing are
submitted to referees for their approvals. Works which are evaluated positively by the two refe-
rees are published. In addition, printed versions of the orally-presented works and their referee
approval reports should be submitted to executive board of the journal as well as the editors-in-
chief. Works lacking this information and printed material cannot be accepted for our journal.
Information regarding the process are provided for author and authors in a written format in
the web page of the journal. Each author who registers to our journal and logins the system can
follow up the process on the web page of the journal. All conditions and principles are eligible
and same for each and every author. These conditions and rules cannot be changed for anyone.
Any change or difference cannot be requested. Works sent to be published in the journal have
to be related to the fields that the journal accepts. If a work does not hold such features, it is not
published in the journal. Procedure regarding refereeing process is under the control of editor-
in-chief. Editor-in-chief has the authority to decide on the procedure of refereeing process for a
work. A work which has not been found appropriate or not been accepted by the editor-in-chief
cannot be included in the refereeing process of the journal. Under such circumstances, author
or authors cannot form any liability for the journal and other bodies. Even if a work is approved
by a referee or accepted in the system to be published, its publication can be cancelled due to
negative opinion of editors or executive board regarding the publication of the work or related
decision of the boards. Under such cases, author or authors cannot impose sanctions on the
journal. Any kind of authority belongs unilaterally to the executive and executive boards of the
journal.

Our journal acts in accordance with Law numbered “5846” on Intellectual and Artistic Works
and its provisions within the frame of Turkish Republic legal rules. Our journal has the right to
protect its legal rights unilaterally against author or authors who do not fulfil the necessities of
this law. Author or authors are held responsible unilaterally regarding quotations which are not
in accordance with related rules, and plagiarism. Ethics board report is mandatory in research
and applied studies. Studies without ethics board report cannot be accepted even if they have
received referee’s approval. Author or authors cannot claim any right on this matter. On this
matter, any institution, individual or other authorities cannot impose sanction on the journal.
Each and every author has to obey international academic, scientific and ethical rules. Our jour-



nal informs related institutions or organizations directly and formally about authors who do not
obey the rules. In studies which are prepared by utilizing PhD, MA/MS and Expertise theses,
studies that have been utilized have to be definitely stated under the title of bibliography or
abstract. Otherwise, such studies cannot be regarded as ethical and evaluated within the frame
of plagiarism. In MA/MS and Expertise theses, name of the author of the original study has
to be stated. If different author names exist in such studies, the contributions of the authors to
the study have to be clearly stated in the bibliography. Our journal has both online and printed
versions. Our journal, as a material including academically-prepared studies, is a social organ
which provides services to the society in order to provide benefits to institutions and individuals
which carry out scientific studies. Our journal does not charge any fee thus does not have to
send printed material to author/authors. Page-setting of the works which have been accepted
and granted to be published in our journal is carried out according to the journal’s publication
and writing rules, and then uploaded to the system. Works can be downloaded from the system
by author/authors and readers so that their needs are met. Page-setting is performed by authors
based on the sample work provided for them.



UHBAB - Uluslararasi Hakemli Beseri ve Akademik Bilimler Dergisi

Kayasshir Mah. Evliva Celebi Cod. Basaksehir Emilak Konutlarn
/4 D Blok Kat: 4 Dairee 29 Basaksehir, |stanbul, Turkiye
Tel +70 212 801 40 &1 Rox +20 212 801 40 &2
info@guvenplus.comitr




